
VOL 1 – 2018

Tricia Helfer 

Guess What’s Coming To Tucson

firm member profile
Tim Roark, Tim Roark, Inc.

Colored Stone Market Trends: 
Past, Present and Future

2018 AGTA Election Results

The Pantone Color of the Year: Ultra Violet

Be Safe. Be Prepared.

Tricia Helfer

firm member profile
B & B Fine Gems 



2

CARLSBAD    NEW YORK    ANTWERP    BANGKOK    DUBAI    GABORONE    HONG KONG   JOHANNESBURG    LONDON    MUMBAI    RAMAT GAN    SEOUL    TAIPEI    TOKYO    

GIA is the globally recognized source of knowledge, standards, education and analysis  
for diamonds, colored stones and pearls. Contact us today.

GIA.edu

From The World’s Foremost 
Authority in Gemology™

ADT170043_Prism_Volume2_v1.indd   1 4/7/17   8:34 AM



1 1

The American Gem Trade Association is a not-for-profit association of  
United States and Canadian gemstone professionals dedicated to promoting 
awareness and appreciation of natural colored gemstones and cultured Pearls. 

Founded in 1981, the AGTA has over 1,300 members representing leading  
colored gemstone and cultured Pearl wholesalers, retailers, manufacturers, 
designers, colored Diamond dealers, estate dealers and industry professionals.

AGTA Members are proud to uphold the highest ethical standards, agreeing  
to the Association’s strict Code of Ethics and full disclosure of gemstone  
enhancements.

Membership provides you with many exclusive benefits and services: Members are 
eligible to exhibit at some of the most important annual events in the gemstone 
and jewelry industry, including AGTA GemFair™ Tucson, AGTA GemFair™  
Las Vegas, and AGTA Pavilion at the JA New York Summer Show.

Members are featured in the AGTA Source Directory, both the printed and 
online versions. This is a powerful tool that gives access to a valuable network  
of fellow gemstone professionals. 

Members stay informed about the AGTA, hot topics surrounding our industry, 
gemstone and jewelry fashion with the quarterly Prism & weekly ePrism.

Members have access to leading industry programs. These programs include 
Bank of America Merchant Services, FedEx Express®, FedEx Declared Value, 
FedEx Office, Association Health Programs and car rentals with Avis and Budget.

Members can also access our AGTA Online Community and gain valuable 
knowledge from our AGTA GemFair™Tucson Seminar USBs and eLearning 
Platform.

The professionalism of AGTA Members continues to set them apart from 
the competition.  

Prism: For further information or to advertise, please contact: 
American Gem Trade Association
3030 LBJ Frwy., Ste. 840, Dallas, TX 75234
T: 800-972-1162  
F: 214-742-7334 
info@agta.org  
www.agta.org 
www.addmorecolortoyourlife.com
@agta_gems
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There is a gem in the desert that is highly treasured by those who have 
experienced its unique nature and yet, remains a mystery to many who have not. 
That gem to which I refer is the AGTA GemFair™, an exhibition of the finest 
gemstones found anywhere in the world, held each winter for the past thirty-five 
years, in Tucson, Arizona.
 AGTA GemFair™ is more than a trade show, it is a colored gemstone and 
cultured pearl experience. With 300 exhibitors, all of whom are AGTA members, 
attendees can peruse the finest and most comprehensive collection of gem-
stones and pearls in existence. AGTA dealers represent the most experienced and 
knowledgeable gemstone traders in the world, most of them having decades of 
experience plying their trade. The vast selection across a broad ranges of quality 
gives attendees an opportunity to see the majority of gems available worldwide 

under one roof. And the buyers can be confident and comfortable that they are working with traders who 
annually commit in writing to AGTA’s stringent code of ethics practices.
 Unlike any other trade show, buyers who attend GemFair are able to focus their efforts and attention 
on one product category, color. While there is admittedly a dazzling array of gemstones to select from, 
buyers needn’t worry about their watch vendors, diamond suppliers, and the rest. Colored gemstones and 
cultured pearls deliver superior profit margins and the combination of enormous selection and a small, 
easy to work show, makes the GemFair experience a much more relaxing and productive experience.
 Another significant part of AGTA GemFair™is the learning experience. Success in any product 
category in the store is enhanced as we gain more knowledge and understanding. This is especially true 
with colored gemstones. Over the course of our six day show, AGTA presents 38 different seminars and 
workshops. Gemstone dealers share their insights garnered over the many years they have travelled the 
globe searching for new gemstones. New finds of gemstones, new trends in the production distribution, 
industry experts from the likes of GIA and Gem-A cover comprehensive gemstone knowledge from 
treatments, sources, valuation, supply chain, marketing and the latest developments in industry laboratory 
developments and regulatory considerations. Bench jewelers who want to refine their skills and learn new 
techniques can attend eight different presentations in our “At the Bench Live” series presented by MJSA. 
Even the most devoted fans of our seminar series cannot attend them all, so we record the 
seminars and make them available on flash drives, which can be ordered at the show. 
 While most of the exhibitors are loose gemstone dealers, many of them show beautiful mounted 
gemstones as well. Our Design Pavilion has over thirty-five leading designers showing their latest creations 
in color and most will work with buyers to design a special home for their loose gemstone purchases. 
Our CAD Studio has four companies who can sit down with buyers and collaborate with them on cus-
tom designs, printing waxes or even arrange to complete the entire piece after the show. 
 If your gemstone could use the support of a quality laboratory report we have the GIA Laboratory, 
AGL Laboratory, Guild Laboratory, and Gubelin Laboratory with facilities on-site providing gemstone 
report services. 
 Add in all of the special events and networking opportunities and you can understand why many of 
our attendees say AGTA GemFair™ is their favorite show. And did I mention the weather? Leaving your 
winter troubles behind and arriving in Tucson where it is 75 degrees and sunny allows for long enjoyable 
lunches outside at our Food Truck Patio. Health professionals tell us the being outside and enjoying a nice 
day is linked to lower depression, enhanced mental health and increased optimism. So there you have it, 
buying colored gemstones can make you healthier and happier. If you are reading this in your store 
somewhere where the mercury is dipping into the single digits and snow is carpeting the ground, please 
make an effort join us at GemFair next year. If you are reading this at the GemFair please look me up 
and we can enjoy a chat out on the patio. Add More Color to Your Life! 

Best,

Douglas K. Hucker, CEO

F R O M  T H E  C E O
d o u g l a s  k .  h u c k e r
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Guess 
What’s 
Coming 
to Tucson?
        GTA members who  
           participate in AGTA 
                GemFair™  Tucson 
                 2018 weigh in on 
what attendees should expect to 
shop this year. Here’s a hint — 
Emeralds (from Colombia and 
Ethiopia), more Akoya Pearls, and 
a continued presence of well-
priced and vibrant gems like 
Spinel and Zircon. 
 AGTA member dealers and 
designers are ready for the 
industry’s favorite treasure hunt, 
otherwise known as GemFair 
Tucson 2018, taking place Jan. 30 
to Feb. 4. The affair will serve as 
ground zero for members selling 
top-quality gems, Pearls, and fin-
ished jewels. Curious as to what 
everyone is bringing? Here’s a 
peek at some of the pretties you 
can expect to find. 

Exotic Rocks
Unusual minerals and lesser- 
known gemstones also remain a 
top choice. At press time, dealer 
Robert Bentley, of the epony-
mous firm, had not yet jour-
neyed to Brazil to acquire much 
of his Tucson goods, but he did 
have a few selections secured. 
Among them: rough Lapis from 
Afghanistan that he purchased 
last year and cut; more Du-
mortierite-in-Quartz (“I have 
a few kilos at my factory now,” 
he notes), and more of the 
large strands of Aquamarine for 
which he has become known. 
 For OMI Gems’ loose inven-
tory, Niveet Nagpal will bring 
a large production of 5–10 ct. 
emerald-cut Sapphires from Sri 
Lanka and Spinels in all shades. 
“Reds and pinkish reds are hot, 

and purples and blues are doing 
well,” he says. In the arena of 
finished goods, Nagpal says his 
educated buyers ask for unusual 
combinations like Alexandrite 
with Spinel, Tourmaline, or 
Padparadscha halos. “People are 
mixing more exotic stones with 
bread-and-butter ones,” he says. 
 Bella Campbell of Camp-
bellian Collection also sees a 
growing appreciation for more 
common stones. These include 
Tourmaline—look for her new 
purple Tourmaline ring at the 
show—Zircons (affordable 
with a Diamond-like sparkle), 
and Garnets, including reds 
and purples from Malawi and 
pink-and-orange combinations. 
“I think Garnets are one of the 
most underappreciated stones,” 
she says. 

Right Above: 
18K white gold 
Crescent Moon 
earrings featuring 
Tanzanite (8.71 ctw.) 
 accented with 
green Garnets (5.43 
ctw.) and colorless 
Diamonds (.57 ctw.) 
from BHI  
Campbellian  
Collection.
Right Below: 
Strand of rough-cut 
Brazilian Aquamarine 
from Robert Bentley 
Company, Inc..

A 
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Right: 18K yellow 
gold bracelet featuring 
Tahitian Pearls and black 
Diamonds (10.99 ctw.) 
from Baggins Pearls.

Pearl Paradise
Pearls of all kinds will continue to 
have a strong presence at the show. 
Japanese Akoyas in particular have 
become a favorite among designers 
(think Hisano Shepherd of Little h), 
a point not lost on Anil Maloo of 
Baggins, an AGTA member. Maloo 
is expanding his baby Akoya Pearl 
chain collection by adding Diamond 
bar accents. 
 “Akoyas are a quality Pearl and 
fashion item at a great price point,” 
he says. “And we have a lot of good 
prices under $3,000 wholesale.” 
 Demand for Tahitians, too, is 
strong in the U.S., while interest in 
goldens is flat; sales of white South 
Sea Pearls are stable, and freshwater 
prices are rising due to Asian de-
mand. According to Sonny Sethi 
of Tara Pearls, Tahitian prices have 
spiked “30 to 60 percent” in the 
months leading up to Tucson. At 
GemFair, he’ll offer value-oriented 
mixed strands and will liquidate a 
great deal of finished goods. “Buy-
ers are looking for deals in Tucson 
rather than trendy or fashion-forward 
items,” he insists. 
 Maloo, meanwhile, will debut 
more front-to-back styles with Pearls 
and gemstones, natural-color gray 
Akoya necklaces and bracelets, long 
necklaces, bracelets of all styles, and 
multicolor Tahitian strands that have 
become a staple item for his firm. 



Visit Omi Gems & Omi Privé
at Booth 401 AGTA GemFair Tucson 

877.OMI.GEMS 
omiprive.com | omigems.com | color@omigems.com
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Emerald Dreams
Emerald sales have been strong, thanks 
in part to recent advertising efforts sur-
rounding the Muzo mine in 
Colombia. Jonathan Gad of Gad Enter-
prises travels to Colombia monthly to 
buy stones, noting that finding quality 
rocks is not 
easy. “There’s 
a lot of com-
mercial-qual-
ity goods 
out there,” 
he says. 
Fortunately, 
his connec-
tions paved 
the way for 
some newly 
acquired 
larger size 
stones (up 
to 50 carats), 
matched 
pairs and layouts, and myriad fine-qual-
ity emerald, pear, and cushion shapes in 
sizes weighing up to 2 carats a favorite 
among designers. 
 Mayer & Watt, known for fun of-
ferings like rainbow Moonstone from 

Madagascar, Sunstone from Oregon, 
and trapiche gems, will debut a green 
surprise: Shakiso Emeralds from Ethiopia.
 The stones are significant because 60 
percent of production is so clean and free 
of fractures and flaws that it doesn’t re-
quire oil. (Oil is a common treatment for 

Emeralds, whose 
chromium 
makeup makes 
them unstable.)  
 “It’s such a 
crystal material 
that it will be a 
game changer,” 
explains Simon 
Watt, who runs 
the company 
with his wife, 
Laurie. 
 What’s more, 
the color rivals 
Colombian-
origin stones.

“African material—Zambian or other—
is typically a little dull, with dark, intense 
colors,” Watt observes. “Colombian 
material is very bright and it glows, and 
this Ethiopian material looks very similar 
to Colombian.”  By Jennifer Heebner

Above: A 3.59 ct. emerald-cut Sri 
Lankan blue Sapphire from Omi Gems. 
Below: 1.0 ct. and up Ethiopian Emer-
alds from Mayer and Watt.



Caroline C  
By Caroline Chartouni
212 997 7838  | bijoux@carolinec.com | www.carolinec.com

JCK/AGTA Las Vegas booth 130 | GJX booth 1223 | 
Hongkong CEC International Premier Pavillion Booth 3C704  

Bahrain Jewellery Arabia

AGTA SpecT rum Award 2017 Winner



10

f i r m  m e m b e r  p r o f i l e
t i m  r oar k , t i m  r oar k , i n c

      favorite of many people 
           at the AGTA GemFair™ 
             Tucson show is Tim 
Roark. This AGTA veteran always 
has a big smile and a kind word 
to offer! Tim Roark has paid his 
dues as you will read, lives an 
extraordinary life and is a very 
proud member of The American 
Gem Trade Association.

Will you share about you, where you 
grew up, and your family today?
I was born in Cleveland, Ohio 
while my Father was in the 
Pacific Theatre in the Army. My 
early life was spent in sever-
al places including Ohio, West 
Virginia, Iowa, Missouri, Kansas, 
Pennsylvania, Virginia, and Texas. 

I have a 31 year old son and two 
former wives.

Tell us the fascinating story of how 
you got your start in the colored 
gemstone business. 
After serving in the United 
States Navy for 3+ years, I 
traveled in Europe, not sure 
what to do with my life. I ended 
up working for an international 
financial products company and 
was living in Zambia dealing 
with the expatriate commu-
nity. I heard about gem-stones 
but had no interest at the time. 
With an industry slow-down, I 
moved to Brussels. There I met 
a beautiful Swedish lady and 
convinced her to come to Africa 
with me.

Tell us about the person who 
introduced you to the jewelry 
industry and about your love 
for colored gemstones? 
We lived an adventurous life 
in Zambia. While there, I met 
an African street dealer by the 
name of “Samson.” This dealer 
had interesting African art. Since 
I had decided to return to the 
U.S., I would visit Samson prior 
to departure and discuss how we 
could continue doing business 

after I got to the U.S. I began 
by importing African crafts and 
malachite. 

Who were your early mentors in 
the colored gemstone trade?
After moving back to the U.S. 
to Atlanta, I met a retired 
commercial artist who was also 
a wonderful jeweler who taught 
me well. Another mentor was a 
woman in Atlanta with a 
jewelry shop in her back yard.

Who were your early mentors  
in life?
My parents and grandparents 
taught me as much as I could 
absorb about life.

During your involvement in the 
colored gemstones, in what way 
have you wit-nessed the indus-
try changing? Also, how are you 
guiding your firm to meet today’s 
challenges? 
The most obvious is how 
the U.S. industry has become 
more international. It has been 
required for those of us who are 
industry generalists to become 
more international to survive. 
We communicate with our 
suppliers and customers far 
more often than in the past.

A

Below: A few 
of Tim’s favorite 
gemstones,
 multicolored 
Sapphires. 
Photo courtesy  

Tim Roark.  

Photographed by 

Robert Weldon.
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What is your favorite colored 
gemstone? 
Sapphire in all colors!

What attracted you to AGTA?
People who were good friends, 
Ray Zajicek and Leon Ritzler. I 
also believed that I could grow 
my business 
and do it 
while en-
couraging 
honesty and 
fair dealing. 

Please 
share your 
thoughts 
on social 
responsibility 
in the colored 
gemstone 
in-dustry.
Social 
responsibil-
ity has to 
be an extension of our individual 
responsibility for honesty and 
fair dealing with our suppliers, 
customers, and co-workers.
  
Tell us about Tim Roark, Inc. today. 
Who we are likely to speak with 
when we call?
 Most calls are answered by our 
knowledgeable staff members, 
including Melinda or Jessica, 

sometimes our book keeper, 
Rebecca. Occasionally even I 
answer the phone!
 
What has your Membership with 
the AGTA meant for/to you?
To learn more about what my 
business can accomplish by asso-

ciating with 
other mem-
bers, most 
of whom 
I consider 
friends.
 
What is 
your favorite 
colored 
gemstone 
“AGTA 
Tucson  
Story” that 
has happened 
to you over 
the years? 
Years ago 

a good customer consigned 
a very large, very fine conch 
Pearl to us. We thought it would 
never sell. Sure enough, AGTA 
GemFair™ Tucson came around, 
and an important Italian dealer 
snapped it up! 

Whom have you admired in the 
colored gemstone industry?
Richard Krementz.

Tim, you are a citizen of the World. 
What is your favorite city?
Amsterdam.
 
What was your best dinner ever?
 La Cav Restaurant in Saigon, 
Vietnam, 1969. I dined with 
a Lt. Commander who was a 
friend. At the time, even though 
I was a “lowly” Lieutenant, we 
were equals at that meal. He was 
an excellent officer and very 
highly respected by his men. He 
confided to me his real feelings 
about that war.
 
What is your favorite off-the-beat-
en-path destination?
 My brother-in-law’s 
cabin in the mountains of 
North Carolina. 

Tell us something about yourself 
that most people don’t know.
 People tell me I am a lot older 
than I look!  By David M. 
Baker, GG, AGTA Membership 
& Education Manager

Below: Victor’s albino 
python, Jasmine.

“I also believed that 
I could grow my 
business and do it 
while encouraging 
honesty and 
fair dealing.” 

Below: More 
of Tim’s favorite 
gemstones,
 multicolored 
Sapphires. 
Photo courtesy  

Tim Roark.  

Photographed by 

Robert Weldon.
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The Market
The 2017 holiday shopping 
season exceeded expectations 
in dollars spent signaling con-
sumer confidence in the current 
direction of the economy. There 
was impressive growth in the 
jewelry sector where, according 
to MasterCard, sales were up 
5.9 percent over 2016. Although 
solid economic indicators helped 
push sales, analysts note that 
retailers who introduced new 
strategies to attract holiday traffic 
were the main recipients of this 
sales growth. 
 The buyers will find a mixed 
bag when it comes to pricing. 
Ruby prices have stabilized, but 
prices of many other gem vari-
eties are going to appear surpris-
ingly high. Lack of supply chain 
support at the beginning of this 
decade is influencing prices today. 

It wasn’t quite as noticeable 
when demand was weak, but 
now that the Chinese market 
is starting to pick up again, 
Europe is seeing good demand, 
and the U.S. is stable, we are 
expecting to see prices rise even 
more later this year for many 
classic gem varieties making this 
the best time to buy. 

The Big Three
While Ruby has always been a 
highly sought-after gem and the 
highest priced of the big three, 
after tremendous early growth 
during the 1980s Ruby prices 
took a drop. It was the mid-1990s 
that saw the abundance of Ruby 
from the Mong Hsu deposit
 in Burma. These gems were 
the first to show flux healing in 
the heat process and the Asian 
market did not accept them.

Top: Purple Garnet from Madagascar. Courtesy of Mayer and 

Watt. Photo by Geoffrey Watt. 

Above: Fine green Tourmaline will be a good seller this year. 
Courtesy of Palagems.com. Photo by Mia Dixon. 

Right: Natural gaspite slabs and unusual necklaces. Courtesy of 

Helen Serras Herman.

colored stone 
market trends: 
past, present 
and future
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 Then, in the mid-2000s, was 
the discovery of a large deposit 
in Mozambique. Gemfields was 
actively mining there and bring-
ing gems to market. At first, the 
Mozambique Ruby was not fully 
accepted as the market preferred 
Rubies from Burma. But even-
tually, the market realized the 
quality and potential and demand 
and prices began to rise. 
 Ruby is highly sought after 
in the Chinese market as red has 
special cultural significance. From 
about 2009-2011, the Chinese 
economy was booming and the 
Chinese were seemingly buying 
everything thus driving up prices. 
Looking at current prices, there 
has been some reduction as Chi-
nese economic growth has cycled 
back and the period of huge 
growth has slowed. 
 With the good supply of Co-
rundum, especially from Mozam-
bique, we have seen some recent 
price decreases. Prices are down 
about 10 percent on average for 
good to extra fine quality. How-
ever, rare is rare, and gems such as 
unheated Burma Ruby continue 
to increase in price in the market. 
For fine to extra fine quality 
Burma, no heat, the prices are up 
from 5 percent to 10 percent.  
 The future of Ruby for 2018 
and beyond does not seem to 
indicate much change in supply 
or price, but the current lower 
prices should be considered an 
opportunity for the gem trade. 
Sapphire is the color of choice 
for the Western market as blue is 
the most popular color and used 
often in fashion and other in-
dustries. Demand is constant and 
supply has also been very good.  
 There are many good sources 
of Sapphires so the demand is 
always satisfied. The introduction 
of Madagascar Sapphires in the 
late 1990s to early 2000s also 
kept prices down as their quality 
often rivaled some of the best 
historical origins. Even Sapphires 
with a “Kashmir” look have been 
found from this source. Due to 
the good supply of Sapphires, the 
heat treated blue Sapphires, from 
good to extra fine quality, are 
down about 10 percent in price 
in recent months. The lower 
end commercial prices are down 
about 15 percent. As long as sup-
plies remain strong, prices are not 
expected to rise rapidly. 

Emerald experienced an up-
ward price trend until about 
1995. At that time there was 
much publicity and confusion 
over Emerald treatments. This 
was when we first started to 
hear about new resins, debates 
over resins vs. oils, and incon-
sistent information on treat-
ment identification and levels. 
The market confusion caused 
a big drop in prices over the 
following several years. The La 
Pita mine in Colombia started 
to produce a quantity of fine 
Emeralds in the late 1990s 
so supply was high with still 
uncertain demand. For several 
years the debates continued on 
Emerald treatments; the Far 
East was not a big consumer, 
avoiding the treatment contro-
versy, while Western demand 
was sluggish. In just the past 
few years, we have seen some 
changes in attitude over treat-
ments and an increased demand 
in the East and West. Producers 
are recognizing demand for 
lesser treated Emeralds and so 
more reports are being found in 
the market today with levels of 
no treatment or minor (insig-
nificant). This is restoring some 
confidence in the Emerald 
market; prices are now firming 
and expected to rise. There is a 
lot of focus on Emeralds right 
now including development of 
mining sources and research on 
origins, along with emphasis on 
traceability and sustainability. 
Emeralds seem poised for some 
interesting years ahead. 

Top: Tsavorite garnet ring. Courtesy of Phil-
lip Zahm Designs. Photo by Mark Davis. 

Above: A classic gem quality Burmese 
red spinel weighing 5.58 ct. Courtesy Pala 

International. Photo by Mia Dixon.
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Colored Gem Excitement
Many gems are expected to be in 
demand this year. Tanzanite recent-
ly celebrated the 50th anniversary 
of its discovery and demand con-
tinues to be strong. Many still feel 
that prices are too low considering 
its relative rarity and beauty. 
 Garnet is a gem that has truly 
caught the eye of gem enthu-
siasts. Gemstones in the Garnet 
group are simply beautiful due 
to their complex and intriguing 
mineralogical structure. Larger red 
Garnets are experiencing good 
demand. In the orange category, 
fine grade mandarin Garnets are 
achieving great popularity and 
higher per carat prices compared 
to a decade ago. Rarer green 
Garnets, such as Demantoid and 
Tsavorite, are finding solid de-
mand beyond the custom jewelry 
market. During the past few years, 
the market has been delighted 
by a small quantity of saturated 
bright purple Garnets. These 
gained in popularity with demand 
exceeding supply. East Africa —
mostly Mozambique, Tanzania and 
Malawi—is reported to be the 
source of this exciting material. 
 With the Pantone color of the 
year being “ultra violet,” Amethyst 
may fare well. Not many gems are 
found in this pure purple color, 
but Sapphire, Spinel, Garnet and 
Jade could fit in. Dealers are also 
keen on green as a color. Emer-
alds, Tsavorite, and Tourmaline all 
offer great vibrant green choices 
at various price points.
 In recent years we have seen 
greater interest in unusual gems. 
What were once just mineral 
specimens, today are new materials 
for jewelry. The list seems endless 
but includes Howlite, Magnesite, 
Gaspeite, Chrysocolla, and Azurite 
to name a few. Some of these are 
kept in rough form, others cabbed 
or faceted, and many unusual items 
of jewelry are being created incor-
porating these gemstones.
 There is no doubt that 2018
is shaping up to be an exciting 
year for the jewelry industry. 
Expect more unique designs and 
spectacular faceted gems to 
appear throughout the year.  
By Richard B. Drucker GIA GG 
and Stuart M. Robertson GIA GG. 
Gemworld International, Publishers of 
the GemGuide.

Left: A parcel of Burma rubies. 
Courtesy of Omi Gems.
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AGTA GemFair™ Tucson: February 5th – 10th
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The Las Vegas Convention Center: May 31st – June 4th
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2 0 1 8  A G T A  E l e c t i o n  R e s u l t s

  he annual American 
  Gem Trade Association 
  Board of Directors’ 
election took place in Septem-
ber 2017 and brought four new 
directors’ to the AGTA’s Board. 
Bruce Bridges, Bridges Tsavor-
ite; Charles Carmona, Guild 
Laboratories, Inc.; and Kimberly 
Collins, Kimberly Collins Gem-
stones were all re-elected to the 
Board, having served previous-
ly.  Newly elected was Hemant 
Phophaliya, A.G. Color, Inc. The 

Directors’-elect will take office 
February 2018, and will serve 
three-year terms. 
 AGTA would also like to 
recognize Robert Van Wagoner 
whose term will be coming to 
an end in February 2018. 
His service to the Board of 
Directors as a Director and 
Secretary was exemplary. 
 The Nominating Commit-
tee was chaired by Past  
President Ruben Bindra. The 
Committee Members were 

John Bachman, Benjamin 
Hackman and Ray Zajicek. 
The AGTA Board of Directors 
holds elections on a rotating 
cycle in order to guarantee 
coherence of the Board’s long-
term plans. The new Board 
Members will be introduced 
at the AGTA Membership 
Meeting, which is open to all 
AGTA Members and will be 
held January 30, 2018 at AGTA 
GemFair™ Tucson.  
By Kami Swinney

T

Bruce Bridges, Bridges Tsavorite

Hemant Phophaliya, A.G. Color, Inc.

Kimberly Collins, Kimberly Collins Gemstones

Charles Carmona, Guild Laboratories, Inc.
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Above: AGTA Spectrum 
Award™ winning 
Amethyst, titled 
“Efflorescence” by 
Ryan Joseph Anderson, 
Ryan Joseph Gems.

ULTRA
 aurie Pressman, Vice President of the 
 Pantone Color Institute, noted “The 
 Pantone Color of the Year has come to
 mean so much more than ‘what’s trending’ 
 in the world of design; it’s truly a reflection
           of what’s needed in our world 
today.” In naming Ultra Violet (18-3838) 
2018’s Color of the Year, the company uses 
words like “intrigue,” “unconventionali-
ty,” and “artistic brilliance” to describe the 
“enigmatic” shade. They invoke musical icons 
Prince, David Bowie, and Jimi Hendrix in 
describing the color’s seemingly inherent 
popularity in Western popular culture. So is 
Pantone suggesting we all need to get out 
there and live a little?! 
 Perhaps, as some have alleged, the Ultra 
Violet shade has some subtle political impli-
cations. In an interview with Marketplace®, 
Kassia St. Clair, a design journalist and author 
of the book The Secret Lives of Color, 
pointed out the long history of purple and 
other shades of violet in rights movements 

L
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Above:18K yellow 
gold and platinum 
earrings featuring 
Amethysts, Kunzites 
and Diamonds by 
Deirdre Featherstone 
of Featherstone Design. 
Left: 18K yellow gold 
brooch “Amethystine” 
pendant by Paula Crevo-
shay of 
Crevoshay, featuring 
a carved Amethyst by 
famed gem carver, 
Lawrence Stoller.

VIOLET
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throughout history. And with our country 
arguably more politically divided than in the 
recent past, perhaps Pantone was making a nod 
to the blending of the identifying colors of 
our two political parties, telling us we need to 
come together in our opinions and approaches. 
 However one wants to interpret Pantone’s 
choice, there is no denying that their an-
nouncement each December sparks a world-
wide conversation about a subject with which 
the gemstone industry has been well versed for 
years—the emotive qualities of color. 
 Designer Paula Crevoshay, who is often 
referred to as a painter whose medium is 
gemstones and precious metals, explains that 
our emotional reactions to color are, in large 
part, hard wired into our DNA. In a talk she 
gives called “The Power of Color,” she explores 
the historical contexts of particular colors, 
as well as the emotional responses to colors 
that are ingrained in us as humans; the primal 
reactions we have that are intended to protect 
us. “What Pantone is doing is focusing us on 
that long journey through history, and they’re 
putting out there how we can apply color to 
modern times,” said Crevoshay. “This particular 
color was unattainable for centuries. Because 
of how expensive and time consuming it was 
to produce, only royalty and the church, which 
was supported by royalty, had access to this roy-
al purple color. Whatever is highly unattainable 
is what we long for, and purple was that color.”
 In announcing their choice each year, Pan-
tone also offers several “color palette” sugges-
tions to help designers incorporate colors that 
complement the chosen hue. This year’s list 

Top Right:18K yellow 
gold handmade earrings 
featuring oval and trilliant 
Tanzanites (34.45 ctw.) 
and Diamonds by 
Paula Crevoshay of 
Crevoshay.
Bottom Right:18K 
yellow gold ring featur-
ing a 31.10 ct. Kunzite 
with Diamonds and pink 
Sapphires by Paula Cre-
voshay of Crevoshay.
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Somewhere In The Rainbow
Because a vault is no place for fine gems & jewels 
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Top Right: 14K rose 
gold “Cirque” ring 
featuring Amethysts, 
Iolites and rhodolite 
Garnets by Jane Taylor, 
of Jane Taylor.
Middle Right: 18K 
yellow gold brooch fea-
turing a stunning carved 
71.80 ct. Intarsia with 
Amethysts and Apatites 
by Paula Crevoshay of 
Crevoshay.
Bottom Right: 
18K yellow gold ring 
featuring a 10.86 ct. 
Amethyst accented 
with tsavorite Garnets, 
pink Sapphires and Dia-
monds by Paula Crevo-
shay of Crevoshay.
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Top Right: 18K yellow 
gold earrings featuring 
carved lavender Jade 
accented with 
Amethysts and 
Moonstones by 
Paula Crevoshay of 
Crevoshay.
Bottom Right: 18K 
yellow gold “Rhapsody 
in Blue” brooch 
featuring a 25.20 ct. 
boulder Opal with 
Tanzanite, blue Zircon 
and Diamonds by 
Paula Crevoshay of 
Crevoshay.

very particular about the exact 
hue of purple that they like. In 
my opinion, Ultra Violet is the 
perfect color of purple, it has the
most perfect balance.” 
 “I choose to work with purple primarily 
because of the way it makes me feel,” says Ryan 
Joseph of Ryan Joseph Gems, a winner of a 
2016 AGTA Spectrum Cutting Edge Award for 
his 89 ct. Rwandan Amethyst. “Purple is my 
favorite color, and it really invokes a feeling of 
royalty in me personally. It’s this perfect balance 
of masculine and feminine, and the mix of reds 
and blues makes me feel serenity and balance, 
but also drive.” When asked if his clients have 
a similar reaction to the purple stones he cuts, 
Joseph says they absolutely do, “When I cut 
red or green gemstones, people say it’s nice 
and pretty, but whenever I cut something that’s 
purple or richer blue, a lot of my clients will 
tell me about the metaphysical feelings the 
stone invokes in them, it’s a color that seems to 
put people in touch with their spiritual side.” 
 Designer Jane Taylor is not calculated in 
evoking emotions through color, but she ad-
mits, “Color does tap into an emotional place 
in people. I think people look at color in gen-
eral through the context of their experiences; 
maybe their favorite shoes as a kid were purple, 
and now they love purple. Everyone’s experi-
ence of color is different.” Taylor looks to this 
year’s Pantone Color of the Year not necessarily 
as Ultra Violet, but rather, shades of purple, 
blues, reds and magentas noting, “Anything that 
is a derivative of magenta is a friend of mine!” 



save the date 

2018 Competition Deadlines:

Submit Entries/Dallas: June 29, 2018

New York Drop Off: July 10, 2018  

DESIGN. CREATE. SUBMIT.
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 When selecting the gemstones she works 
with, Featherstone insists on the best quality 
material, and she selects stones that read their 
true color in any light so that, for example, a 
purple Sapphire won’t be confused with a blue 
Sapphire or a black stone in the evening. In 
thinking about how she may incorporate this 
year’s Color of the Year, she’s not only think-
ing of complementing or contrasting colors, 
but also the texture and the light provided by 
accompanying stones. “The nacre from Pearls 
next to a purple Sapphire is really enriching, 
while Diamonds always provide colorful stones 
with a spotlight.” 
 Featherstone is excited to further incorpo-
rate this passionate hue into her designs, and 
is looking to purple Sapphires, purple Spinel 
and Tanzanite to embody Pantone’s Color of 
2018. “The pursuit of jewelry, the pursuit of 
gemstones and the pursuit of beauty are so in-
trinsically related,” she explains. “When you’re 
dealing with a color like Ultra Violet, that’s 
the first thing you pursue. Once you’ve got it, 
everything else falls into line.”

 By Michelle Orman, 
     Last Word Communications  

Top Right: 18K yellow 
gold ring featuring an 
18.21 ct. Amethyst 
with Tourmalines, 
chrome Diopside and 
Diamonds by
Paula Crevoshay of 
Crevoshay.

Right: 14K rose gold 
“Cirque” tassel earrings 
featuring Amethysts, 
Iolites, pink Tourmalines 
and rhodolite Garnets 
by Jane Taylor of 
Jane Taylor.

Bottom Right: 
14K rose gold “Cirque” 
hinged cuff featuring 
Amethysts by Jane 
Taylor of 
Jane Taylor.



Spectrum Award Winner

Be Colorful

H E ATH LONDON
F I N E  M O D E R N  J E W E L S



34

Top Right: Platinum 
earrings featuring
 Tahitian baroque 
cultured Pearls with 
rough Tanzanites and 
Diamonds by 
Dierdre Featherstone of 
Featherstone Design.

Bottom Right: 18K 
yellow gold “Cloud” 
jewel featuring a 50.90 
ct. Kunzite accented 
with Moonstones by 
Paula Crevoshay of 
Crevoshay.



krisgemsny@gmail.com



up to 80% off standard
wholesale pricing

Fine center stones

calibrated sizes

fancy cuts

BOOTH 907

40 YEARS OF TREASURES



After 40 years in business, we are 
closings our doors and our safes.  

We are so glad to have been part of the 
vibrant agta community and are grateful 

for all of the friends we have 
made along the way.   

Come visit us at AGTA Gemfair Tucson 
for our Legacy Sale where we will 

have 40 years of treasures 
at once in a lifetime prices. 

�ne colored gems                 and fancy cuts
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  laying strong women has always come 
  naturally to Tricia Helfer. With career 
  defining roles like Number Six in 
  Battlestar Galactica and currently as the 
Devil’s mother in the Fox Network’s Lucifer, the 
actress has long been leading the charge for the 
diverse and empowering characters women can 
and should be playing more often.
 The statuesque former model chalks up her 
casting to her height (5’11”) and build, but be-
yond the physical, it’s clear that her ability to slip 
effortlessly into these bold roles has more to do 
with sheer talent and her own inner-strength.
 Born in Donalda, Canada, Helfer describers 
herself as a “total tomboy” growing up on a  
farm and becoming an animal lover early on. 
Tomboy activities (she still rides motorbikes  
regularly) and animal activism are passions she 
pursues as an adult. 
 “I grew up on a farm (albeit, a grain farm), so 
I had an early awareness about what goes on with 
the animal industry,” says Helfer about her lifelong 
interest in animal activism. “It’s not a very trans-
parent industry, so I want to get more awareness 
out there and let people see what goes on.”
 Helfer has been a longtime supporter of 

several animal charities and rescue groups in Los 
Angeles, including the Humane Society of the 
United States and PETA. In 2005, she found a 
unique way to mobilize her fan base to support 
the animal organizations by selling her TV and 
film memorabilia and signed pictures on her own 
website. All of the money raised through the sale 
of items on Helfer’s site goes directly to her favor-
ite charities.
 “You get requests for signed pictures and mem-
orabilia,” says Helfer, “so I thought to send people 
to my website where they can purchase items, and 
know the money goes to a good cause.”
 Longtime fans from her Battlestar Galactica days 
will also be pleased to know that Helfer has been 
working on a podcast centered on the storyline of 
the series. 
 “It’s been really interesting to now get back to 
the show 10 to 12 years later and actually watch 
it as more of a viewer,” she shared. “The podcast 
will be a lot of us chatting about specific episodes 
and behind the scenes stories. We’ll have Katee 
Sackhoff (who played Lieutenant Kara “Starbuck” 
Thrace) on as a guest and pretty much all of the 
cast and creators.”
 She credits Battlestar Galactica with helping to 
diversify roles for women by focusing on strong 
characters rather than a specific gender.
 “I think we’ve made great strides with wom-
en’s roles,” says Helfer. “But when the discussion 
is more about a strong character than whether 

that character is female, that’s when I think things 
will really change. On Battlestar Galactica, when a 
woman became president, there was never a dis-
cussion about her being a woman. Rather, she was 
a strong character. When that’s more the norm, 
that’s when I’ll think real change has been made.”
 When she started modeling, Helfer remem-
bers the fashion industry making the shift from 
pigeonholing models as either print, runway, 
or catalogue and says she sees the same change 
now with actors moving seamlessly between TV 
and film.
 “With the proliferation of outlets, it is at a very 
particular time and it’s for the positive,” says Helfer 
about the current “Golden Age” of television.
As exciting as TV certainly is (Helfer admits to 
binge-watching Bloodline and Ozark), she is happy 
to put on red carpet-ready clothing and jewelry 
as a model for the day for the AGTA Spectrum 
Awards™.
 “It feels comfortable,” says Helfer of dressing up 
for the Spectrum photo shoot. “It feels like putting 
on a comfy pair of pants, especially with such a 
great group. From the lighting and clothes, to the 
jewelry and photographer, everything was incredi-
ble. And I had been on set all night before with no 

sleep! But, I got to be draped in this unbelievable 
jewelry all day. I felt beautiful and pampered.”
The “Solar Flare” necklace, featuring Citrines and 
Aquamarines, was the actress’ favorite piece for the 
way it can be worn to the front or back. “There 
was one we called the ‘Game of Thrones’ neck-
lace,” she said of the platinum “Dancing Waves” 
neck collar, which features Aquamarines accented 
with Diamonds. 
 “I absolutely love jewelry!” adds Helfer. 
“I tend towards the classic as opposed to anything 
way over the top. My style in general is more 
classic.”
 As evidenced by her red carpet choices, which 
include timeless shift dresses and tailored suit sil-
houettes, chic pencil skirts and blouses, and plenty 
of little black dresses, Helfer has always channeled 
the classic side of fashion in her sartorial choices.
 But most days, she is happiest going for a casual 
“off duty” look that expresses her inner tomboy, 
(though arguably, with her head-turning super-
model stats, Helfer would look great in anything). 
“Most of the time it’s fun,” she says about getting 
dressed up for the red carpet. “I am a bit of a 
tomboy, but I do also have that side of me that 
an be girly.”
 Playing a science fiction character, modeling 
or dedicating her time to advocating for animal 
rights, Helfer exudes a quiet strength that comes 
across as pretty powerful in every one of her 
projects.  By Melissa Magsaysay

P 
Necklace: 
Eddie Sakamoto, 
Somewhere in the 
Rainbow – Platinum 
“Dancing Waves” 
neck collar featuring 
a 57.0 ct. Aquama-
rine accented with 
Diamonds. 
Earrings: John 
Ford, Lightning 
Ridge Collection 
by John Ford – 
Platinum earrings 
featuring oval black 
Opals (11.70 ctw.) 
accented with 
Diamonds. 
Bracelet: John 
Ford, Lightning 
Ridge Collection 
by John Ford – 
Platinum bracelet 
featuring black 
Opals (24.02 ctw.) 
accented with 

Diamonds. Ring 
#1: Craig Slavens, 
Studio 247 Fine 
Jewelry – Platinum 
ring featuring a 4.15 
ct. Paraiba Tourma-
line accented with 
Diamonds. Ring 
#2: Leon Mege, 
Leon Mege, Inc. – 
Platinum “Bellflower” 
ring featuring a 3.28 
ct. blue Sapphire 
cabochon accented 
with Diamonds and 
a blue Sapphire. 
Ring #3: Niveet 
Nagpal, Omi Prive 
– Platinum and 
black rhodium ring 
featuring a 20.03 
ct. cushion-cut blue 
Sapphire accented 
with blue Sapphires, 
baguette Diamonds 
and round Dia-
monds. Clothing: 
Rubin Singer – Navy 
Strapless Gown.

TRICIA HELFER
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Right Above: 
18K white gold 
Crescent Moon” 
earrings featuring 
Tanzanite (8.71 ctw.) 
 accented with 
green Garnets (5.43 
ctw.) and colorless 
Diamonds (.57 ctw.) 
from BHI  
Campbellian  
Collection.
Right Below: 
Strand of rough-cut 
Brazilian Aquamarine 
from Robert Bentley 
Company, Inc..
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We got the scoop on safety from two of the best in the 
business: Arthur Mattor, Sergeant, NYPD Retired, 
and Skip Woodward, Tucson PD Retired and Head of 
AGTA Security. Here’s what they have to say about 
being safe and prepared when you go to a trade show:
 
1. Be aware of your surroundings and who is 
around you, especially once you leave the show 
site. It’s safest to leave as a group—not alone. 
Have your phone close if needed, but try to stay 
off of it until you’re in a secure space.
2. Always remove the show badge when you 
leave, and don’t discuss your shopping needs or 
purchases unless you’re in a secure space. Don’t 
advertise what you’re doing to others around 
you.
3. Be discrete. Don’t show cash or product, 
and, if possible, don’t hand carry your purchases 
home. It is safest to ship them or have the ex-
hibitor ship them to you when they return from 
the show.
4. If you have to carry goods, make sure they 
are always in a secure, sturdy bag with a strong 
strap and a closed top; never let the bag out of 
your sight.
5. Hotel security. Always use the hotel safe! 
Do not answer the door of your room unless 
you are expecting the person on the other side. 
Never hesitate to contact hotel security if you 
feel uncomfortable.
6. If you are walking to your car and you notice 
anything odd about your car, e.g., flat tire, bro-
ken glass, someone hanging around, walk away 
and go to the nearest police officer at the show 
or call 911. If you are driving and have a sudden 
flat tire or car problems, keep driving and call 
911.
7. Be aware of distractions. Do not be afraid 
to be loud if someone is bothering you; speak 
loudly and clearly to draw attention to your 
situation.
8. If someone confronts you with a weapon, 
give them what they want and get away. You can 
always replace goods or money; your life is most 
important.

And probably, most important:
9. Trust your instincts! They are almost always 
right. Don’t hesitate to contact a police officer; 
that’s what they are there for.

 By Kami S. Swinney

Trust your 
instincts.
They are 
almost 
always right. 
Don’t hesitate 
to contact a 
police officer; 
that’s what 
they are 
there for.

BE SAFE .
BE PREPARED.
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MJSA
PROUD MEMBER OF

PROFESSIONAL EXCELLENCE IN JEWELRY MAKING & DESIGN
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f i r m  m e m b e r  p r o f i l e
b  &  b  f i n e  g e m s

         gem dealer isn’t a mere 
           merchant. Sure, some 
            dealers sell gems by the  
              gram the way spices 
are sold in a souk, and other 
dealers focus on every penny 
in a negotiation. Still others ap-
proach gemstone dealing by do-
ing “what that other guy is do-
ing, but cheaper.” Each of these 
salesmen has his place and his 

purpose (except maybe the pen-
ny pincher; his type of negotia-
tion is tedious - I think we can 
get rid of him). Then there is a 
rarified type of gemstone dealer. 
This dealer has the connoisseur-
ship of an art curator, thinks like 
a geologist, and strategizes like a 
cross between Indiana Jones and 
a venture capitalist. While these 
characteristics are hard for one 
person alone to embody, they 
are certainly amply represent-
ed within the Bindra family of 
B&B Fine Gems. 
 Thirty-two years ago, Ruben 
Bindra founded B&B Fine 
Gems, but his experience in 
the colored gemstone industry 
did not begin there. Initially, 
Ruben moved to the United 
States from India as an aspiring 
entrepreneur. A family friend, 
from Jaipur, was living in Los 
Angeles and working as a 
colored stone dealer and selling 

semi-precious stones. Working 
on consignment with his friend, 
Ruben began selling gemstones 
to retailers in California by go-
ing door to door. At the time he 
was working with $1 per carat 
goods. During this time, Ruben 
attended the AGTA Gem-
Fair™ Tucson as a buyer, which 
opened his eyes to the expanse 
of stones available and the mar-
ket as a whole. His experience 
in Tucson primed Ruben to 
grow his business. 
 Later, traveling to Sri Lanka 
and Thailand not only created 
indispensable business relation-
ships and partnerships but also 
helped foster Ruben’s exper-
tise in the growing business. In 
1997, Ruben began exhibiting 
at AGTA GemFair™ Tucson, 
bringing this story full circle. 
 These formative years of B&B 
Fine Gems set the stage for Ru-
ben’s children, Dave and Sabrina, 

A
Below: The Bindra 
Family at the 2016 
Spectrum Awards™ 
Gala. 
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to join the company. For the purpose of this profile, I met with 
Dave Bindra to pick his brain on his experience in the industry, 
his community, and what excites him about being the second 
generation in the industry. 
 Dave has been well acquainted with the gem and jewelry 
industry since his childhood when he would join his family 
attending trade shows that, to him, felt like Disneyland. As a 
young adult graduating from USC, he planned on pursuing 
his interest in becoming a lawyer. But as his interest in the law 
was waning, he went on a fortuitous trip to Thailand with his 
father. While initially Dave did not envision himself joining 
this business, seeing the business from a new perspective in 
Thailand changed his mind. On this buying trip his father 
handed him a parcel of stones in the street. There was no 
memo. There was no receipt. There was trust. The inherent 
necessity of trust and relationships on which this industry is 
built fascinated Dave and he fell in love. Dave’s revelation in 
Thailand wasn’t enough for Ruben; his only requirement 
before Dave could join the family business was for him to 
attend GIA and become a graduate gemologist. Dave did so, 
earning his Graduate Gemologist diploma in 2008. Six years 
later, Sabrina graduated with her diploma. Identifying wheels 
and wheels of gemstones in class paid off as Dave and Sabrina 
left GIA with a greater appreciation for the world of gem-
stones they had grown up around. 
 Transitioning from student to employee, Dave helped 
streamline the business, shifting its focus from supplying every 
part of the industry to supplying anyone looking for the finest 
colored gemstone goods - a logical move given that Ruben’s 
passion for the finest in color grew incrementally with his 
expertise. 
 Focusing on fine color has given Dave the opportunity to 

Below: Dave in his 
signature Instagram pose, 
matching his sneakers 
with an 8.0+ ct. red 
Spinel from Tanzania.
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T:(213)612-0252  E:sales@continentalpearl.com
Wholesalers of Tahitian, South Sea, Keshi and Akoya Pearls
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explore the peripheral aspects of the colored stone industry. 
While the due diligence needed to stay up to date on the  
newest treatments, scientific revelations, new localities, and 
trends of consumption might exhaust some. Dave enjoys that 
his job necessitates proficiency in all of these areas.
 It doesn’t hurt that he is personally addicted to color; 
fascinated by tone, saturation, and the balance of color within 
a stone. When you meet Dave, it’s apparent that color is never 
far from the forefront of his mind. His personal style is a 
balance of suiting and streetwear, muted neutrals, and vibrant 
hues - a seeming contradiction of relaxed sophistication that 
isn’t entirely uncommon in Los Angeles. Add to this Dave’s 
interest in contemporary art and it is no surprise that he now 
thinks, if he weren’t working in gemstones, his visual acuity 
and connoisseurship would have led him to be a traveling 
photographer or a DJ. 
 Four years ago, Dave’s sister Sabrina joined the business 
after doing her requisite time at GIA. Sabrina’s understand-
ing of media and marketing has been an invaluable asset 
to the business, but in Dave’s own words, “Having another 
passionate person on the team adds [an] invaluable presence.” 
Sabrina’s passion for gemstones and the industry as a whole is 
palpable to everyone around her. 
 It is no surprise that after creating a culture of passion and  
a respect for individual talent in their family business the  
Bindras would seek to foster these same qualities in their 
community. Working in a family business is a double-edged 
sword of protection, reliability, and common goals, balanced 
by the difficulty of navigating lifelong personal relationships. 
These qualities are precisely what Ruben and his family have 
identified about their community in the gem trade that makes 
it feel like a family. The high level of trust needed to work with 

Above: Dave in his 
signature Instagram pose, 
matching his sneakers 
with a 19.0+ ct. tsavorite 
Garnet from Kenya.
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Fine Rare and Exceptionally 
Beautiful Gemstones and Specimens.

Featuring Paraiba Tourmaline (only) from Brazil; 
Sweet Home Gem Rhodochrosite from Alma, Colorado; 

Cuts by Cutting Edge Award winners

New 2018 Tucson Location 
AGTA Gem Fair Booth 1202

Beija-flor Gems
P.O. Box 837 Haiku, HI 96708

808 573 4845 
www.mauigems.com | bob@mauigems.com

2011 Spectrum Award Winner
By Patricia Van Wagoner
 & Michelle Gleeson
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2017 Cutting Edge Award First Place

AGTA Gemfair   Booth 1211 
We are 

JAYSON TRAURIG BROS. 
Of Australia 

 

 www.opalsjtb.com    e-mail: michael@opalsjtb.com      1 (866) 582-6725     

 

Australian Opal  
exporters for over  

50 years. 

Please join us for 
our 40th year in Tucson. 
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luxury items necessitates strong bonds 
being created between individuals, so 
it’s no surprise that a tribal style of 
protective community results. 
 Ruben views being part of AGTA 
as a privilege which allows 
him to work among the 
premier colored gemstone 
and Pearl dealers in the world. 
“AGTA has a distinct moral 
compass and it’s an honor to 
be part of a group that holds 
the same standards of ethics as 
we do,” says Bindra. AGTA’s 
code of ethics strongly unites 
our community; these shared 
values unite us in a common 
cause more strongly than 
the commonalities in the 
goods we sell. As technology 
improves communication and 
the world becomes increas-
ingly smaller, it will be these shared 
values that define the communities 
within the gemstone industry moving 
forward. And the Bindras certainly 
have an eye towards the future. 
 Dave sees being the second gen-
eration in his family’s business as an 
opportunity. Relationships are what 

built his father’s business and Dave 
has spent the last 10 years cultivat-
ing relationships and partnerships 
of his own. These connections have 
not only created added value for 

their business, but also enriched the 
family’s personal lives. It is exciting 
for Dave to think about being his 
father’s age and looking back on 
how these friendships have grown 
over the years. This kind of optimism 
is refreshing in a time when young 
consumers value technology over 

jewelry and retail is in constant flux. 
Our industry trades in commodities, 
but people, the passion of individ-
uals, and romance are what sustain 
our business from mine to market. 

 The Bindras have seen the 
value of human capital in 
B&B’s operation and are 
inspired to build on these 
relationships as the business 
moves into the future.  
Hannah Becker

About the Author: 
Hannah Becker 
is known for 
her gemstone 
artwork. She 
has worked with 
AGTA to pro-
mote GemFair 
and Spectrum 

on social media. Currently, she is working 
as AGTA’s traveling correspondent, writing 
member profiles. You can find her on social 
media @Diamondoodles!

Left: A horsetail inclusion inside of a demantoid 
Garnet from Russia.
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AGTA GemFair™ Tucson: February 5th – 10th
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W E L C O M E

Student MeMberS

Cheryl Killian
Jonesburg, MO

Keitaro Hirano
Oceanside, CA

Michelle Marchiano
Chico, CA

FirM MeMberS

Ashok Daga
A K Unique Color Inc.
New York , NY

Moshe Chalchinsky
New York, NY

Philip Acuna
Esmeralda Gems, Inc.
Los Angeles, CA

Mark Haughton
Rock Deco
Santa Fe, NM

ASSociAted induStry  
ProFeSSionAlS

Branko Deljanin
CGL-GRS Swiss  
Canadian Gemlab Inc.
Vancouver, BC

Sanjeev Bhatia
Kunming Diamonds 
USA Inc.
New York, NY

MAnuFActuring  
MeMberS

Ardeshir Dabestani
Asha Gallery LLC
Scottsdale, AZ

Mia Katrin
Jewel Couture
Fleetwood, NC

Katherine Jetter
Katherine Jetter, Ltd.
Santa Fe, NM

Lee Wiser McIntosh
Katura Design
Atlanta, GA

Rajeev Bafna
Vikas Natural Gems Inc.
Surrey, BC
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