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Were you reluctant at all about getting into the family business? My father wanted to immerse me early on, but I wasn’t ready. Then at 21, an amazing diamond 
caught my eye and my passion was born.    

Then what happened? On the recommendation of a friend, I went to study at GIA in California. The jewelry business isn’t easy to learn and even harder to master. GIA 
offers the most comprehensive training and education anywhere. 

Is there a special piece of jewelry that has been important in your life? The necklace I designed of yellow diamonds and pearls for my wedding.  
My husband presented it to me on our wedding day.  

What advice would you give someone starting out? Always remember that this business is very personal. My customers have become friends, I enjoy being a 
part of important moments in their lives. They rely on my knowledge and integrity, the same way I rely on GIA—the international standard. GIA reports provide security 
and confidence, not only for our customers but our company too. 

CINDY YEUNG of Emperor Watch  

and Jewellery is as passionate about her family business  

as she is her customer relationships, and it shows.

GIA would like to gratefully acknowledge those using our resources to  

further worldwide expertise in gems. Read Cindy’s full interview at WWW.GIA.EDU
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The American Gem Trade Association is a not-for-profit association of  
United States and Canadian gemstone professionals dedicated to promoting 
awareness and appreciation of natural colored gemstones and cultured pPearls. 

Founded in 1981, the AGTA has over 1,200 members representing leading  
colored gemstone and cultured Pearl wholesalers, retailers, manufacturers, 
designers, colored Diamond dealers, estate dealers and industry professionals.

AGTA Members are proud to uphold the highest ethical standards, agreeing  
to the Association’s strict Code of Ethics and full disclosure of gemstone  
enhancements.

Membership provides you with many exclusive benefits and services: 
Members are eligible to exhibit at some of the most important annual events 
in the gemstone and jewelry industry, including AGTA GemFair™ Tucson, 
AGTA GemFair™ at the JCK Las Vegas Show, and AGTA Pavilions at the 
JA New York Summer Show.

Members are featured in the AGTA Source Directory, both the printed and 
online versions. This is a powerful tool that gives access to a valuable network  
of fellow gemstone professionals. Over 15,000 copies are distributed!

Members stay informed about the AGTA, hot topics surrounding our industry, 
gemstone and jewelry fashion with the quarterly Prism & weekly ePrism.

Members have access to leading industry programs. These programs include 
Bank of America Merchant Services, FedEx Express®, FedEx Declared Value, 
FedEx Office, Association Health Programs and car rentals with Avis and Budget.

Members can also access our AGTA Online Community and gain valuable 
knowledge from our AGTA GemFair™Tucson Seminar USBs and eLearning 
Platform.

The professionalism of AGTA Members continues to set them apart from 
the competition.  

Prism: For further information or to advertise, please contact: 
American Gem Trade Association
3030 LBJ Frwy., Ste. 840, Dallas, TX 75234
T: 800-972-1162  
F: 214-742-7334 
info@agta.org  
www.agta.org 
www.addmorecolortoyourlife.com
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A SINCERE GOOD BYE TO 2016 and a WARM WELCOME to 2017 

Dear Fellow AGTA members,
As this year ends, we all truly look forward to a great 2017.

2016 has indeed been challenging on so many levels and our industry has taken a big hit. 
With the election behind us, so are the uncertainties and distractions. Now the country, 
our customers and we can focus on the future. I have the greatest confidence in our 
system, our citizens and America’s future.

In times like these AGTA’s main role shall be to focus on promoting purchasing from 
AGTA members and the AGTA supply chain. We will promote our Trade Shows, our 
member’s expertise, the added value we provide and the integrity behind it. This will 
be our 1st, 2nd and 3rd priorities.

To do this we are developing a 4-5 year marketing plan and a new website. Again, the focus of our plan is that each 
member group or class – FIRM; Affiliates- DESIGNERS/MANUFACTURERS and RETAILER, each add levels 
of expertise and integrity which greatly adds value and ensures profits. The plan will encompass marketing for each 
groups’ target customers and for the AGTA supply chain as a whole. I believe this supply chain is the most knowl-
edgeable and capable in the world. It is time for AGTA to market what makes it the best.

Looking to Tucson 2017, the Team in Dallas is in full GemFair mode, promoting the show and soliciting buyers on 
all levels. For 2016 and 2015, the AGTA GemFair™ Tucson was by far the best show of the year… this is worldwide. 
Better than the HK Shows, better than Basel, better than JCK Las Vegas.

We hope to start 2017 the same way! My fellow exhibitors, Tucson’s success is also our job, the AGTA staff can only 
do so much heavy lifting… we all need to reach out to our regular clients and to new ones with the excitement for 
the opportunities at AGTA GemFair™ Tucson! I encourage everyone to use the tools AGTA gives us and to sell the 
show before we get there. More buyers make better opportunities for all.

Happily going forward into 2017 once again, we all can legally sell Burmese Rubies and Jade! The agreement 
between Aung San Suu Kyi and President Obama removed ALL sanctions. It is based on the premise that the 
developing democracy in Myanmar is strong enough to stand on its own. All agree that one of the cornerstones 
to its future success is commerce.

On our trip to Myanmar we were greeted with overwhelming enthusiasm to do business with AGTA members and 
America! We met with members of Parliament and our sister gem trade associations of Myanmar. All agreed, 
the people hurt most by the sanctions were the small family businesses - theirs and ours! Looking forward to 2017 
and beyond they ALL expressed a hope, a desire to help and to develop partnerships and to create added value 
mechanisms. They want strong business relationships with AGTA and its members.

The trip was a huge success for AGTA and the American jewelry industry. AGTA led the first delegation to this 
country coming out of decades of darkness to a new reality. They saw the value of relationships with AGTA, 
they are thrilled to rejoin the full international markets. Opportunity awaits any of us willing to go there and 
roll up our sleeves. For me it was very reminiscent of Colombo, Sri Lanka 30 years ago.

There are very good people on both sides of the Pacific and opportunity for all.

As to AGTA’s Corporate Social Responsibility (CSR) program regarding mitigation of Silicosis, we are in the 
planning stages on placing monitoring equipment in affected cutting facilities, which will be followed up with 
mitigation and removal equipment. We are working with our AGTA members who also are members of ICA, IDCA 
and JGIA and with the GJEPC of India. Education materials are being developed, as the most important 
step is education. The goal here is to offer direction as to mitigation and help begin, with our fellow industry 
colleagues, to help. As it is written – if you can save one person’s life you have saved the world.

To one and all – I wish you a most happy, healthy and successful season and 2017. 
May the season be full of laughter, hugs, love and some good sales, too!  

Sincerely,

Jeffrey Bilgore
President

f r o M  t h e  p r e s i d e n t
j e f f r e y  b i l g o r e
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Since 2008, after the passage of the Lantos JADE Act, the importation 
of Jade and Ruby to the United States has been banned.

With the emergence of desired democratic reforms and the rise to power 
of the NLD (Aung San Suu Kyi’s National League for Democracy Party) 
in 2015, the U.S. government began easing sanctions to encourage U.S. 
investments in the Myanmar economy. The jewelry industry, however, 
remained frustrated, as Jade and Ruby remained the sole products subject
to ongoing sanctions.

In April of 2016, AGTA approached the U.S. Department of State with a 
proposal to send a task force to do a thorough assessment of the conditions 

within the gemstone sector in Myanmar and to produce a white paper to report its findings. The white 
paper, it was hoped, could enlighten members of the State Department, the Obama Administration, and 
members of Congress that sufficient democratic reforms had been enacted to justify relaxation of the 
sanctions governing Jade and Ruby imports into the United States.

Encouraged by the State Department, AGTA developed a coalition of industry groups to support the 
mission and was soon joined by the Jewelers of America, the American Gem Society, the New York 
Gem Dealers Association, the Thai Gem and Jewelry Association and a host of individual donors from 
the U.S. and around the globe.

On October 3rd, a delegation, which included AGTA President Jeffrey Bilgore; AGTA CEO Doug 
Hucker; JA President David Bonaparte; Dr. Jim Shigley of the GIA; Tim Haake, JA’s Senior Counsel; 
and Erin Murphy and Peter Kucik of the Inle Advisory Group (Myanmar business specialists) arrived 
in Yangon. 

During our ten days in Myanmar, which included visits to Yangon (Myanmar’s former capital), 
Mandalay, Nay Pyi Taw (Myanmar’s administrative capital which houses Parliament), and the legendary 
gemstone center of Mogok, we held meetings which included members of the gemstone industry, our 
current Ambassador to Myanmar Scot Marceil and his delegation, members of civil society, members 
of Parliament, and dozens of Ministerial representatives.

The members of the task force offered suggestions as to how the U.S. jewelry industry was operating 
under new laws and best practices on supply chain management that have evolved in the eight years 
since our countries were last allowed to do business. Some of the advice that we shared, which was 
positively received, was centered on the tenets of the AGTA Code of Ethics. It included separating the 
gemstone sector from the more problematic Jade sector, a ten-year plan for the rehabilitation of min-
ing areas, the development of a tax regimen that encourages compliance rather than avoidance, and the 
introduction of new laws that honor international labor laws, including child labor.

Our visit to Mogok brought us together with scores of mine owners and artisanal miners and their 
associations, and included visits to three gem producing mines. Universally, members of the mining 
community expressed a sincere enthusiasm at the prospect of doing business once again with the 
United States as they strive to re-enter the global gemstone community after decades of corruption and 
mismanagement within the gemstone sector.

f r o M  t h e  C e o
d o u g l a s  k .  h u c k e r
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We found a country of warm and caring people, all of whom were elated by the opportunity to 
emerge from years of oppressive government, eager to embrace business practices that would benefit 
the people of Myanmar and once again bring their country into a leading position in the gemstone 
industry. We visited communities that have for years been ignored by the repressive government and yet 
managed to self-fund local schools, hospitals and health care services, road improvement and reclama-
tion of land scarred by mining activities. 

Yes, there are a host of problems plaguing the country and certainly they impact the gemstone industry, 
but it is abundantly clear that the people of Myanmar want to improve on the democratic reforms that 
they have achieved thus far and are serious about engaging the international community in building 
a vibrant and responsible gemstone marketplace. As wonderfully expressed by AGTA President Jeffrey 
Bilgore, “Our goal in traveling to Myanmar is to demonstrate that the gem sector in Myanmar is as 
worthy as any in the world, and that responsible commerce can only help all of us improve and make 
democracy stronger.”

To see the details of our visit and read the Myanmar White paper please go to http://agta.org/info/
docs/burmawhitepaper2016.pdf. We look forward to seeing each of you at our annual GemFair Tucson, 
January 31 through February 5th, where you can once again purchase Burmese Rubies, and all of the 
wonderful gemstones from Myanmar.  

Sincerely,

Douglas K. Hucker
Chief Executive Officer

f r o M  t h e  C e o  C o n t i n u e d
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a f f i l i a t e  p r o f i l e
z i ad  n o s h i e  -  a l maza  j e w e l e r s

  hen it comes to 
  the AGTA 
  Spectrum Awards™ 
competition, a consistent 
winner among the award-
winning jewelry designers is 
Ziad Noshie, AGTA affiliate 
member Almaza Jewelers. 
Ziad is an articulate, soft-spo-
ken man of integrity with a 
keen eye for styling and design.

Will you share about yourself—
where you grew up, and your 
family today?
 I was born in Gold Coast, 
West Africa (Ghana today), to 
Lebanese immigrant parents. 
I moved to Beirut, Lebanon 
when I was five years old and 
grew up in a business-orient-
ed family that had six stores 
in Beirut. My family sold fine 
china, flatware, silverware, and 
porcelain such as Borsato, Dres-
den, Meissen, and Capodimon-
te. Growing up, I worked with 
them in their shops and learned 
a tremendous amount about 
business and everyday dealings. 

 I completed 
high school and 
attended one 

semester of college 
in Lebanon; all along, 

in the back of my 
mind, I wanted to 

come to 

the U.S. to finish my education. 
I left Lebanon in 1966 to attend 
the University of Houston. In 
August 1968, I opened Almaza 
Jewelers and have been working 
hard ever since. It has not been 
an easy journey, but one that I 
can be very proud of. 
 I am happily married to my 
wife of 23 years, Lydia, and I 
have two beautiful daughters, 
Amy and Alissa, from a previous 
marriage. I am a proud grandpa 
to two beautiful little girls—just 
two more ladies to adorn with 
jewels! 

Tell us the fascinating story of how 
you got your start in the jewelry 
industry.
 My father was a rough 
Diamond dealer in Lebanon 
and the love that he had for 
this industry reflected on me. I 
was the youngest of six siblings 
and was very close to my father. 
I would always observe what 
he was doing. When he would 
receive a Diamond shipment 
from West Africa, I would see 
him sorting and grading stones 
and then he would put them 
in different handkerchiefs. He 
would sell them to Armenian 
refugees who had fled Arme-
nia and made Lebanon their 
home, as they were known to 
be excellent, diligent workers; 
they excelled in every field they 
worked in.

Tell us about your journey from 
your beginning in the jewelry 
business to today. Where you 
trained as a jeweler, etc.
 During my childhood, I 
would spend the summers at 
our mountain villa as Beirut was 
quite hot. My parents would 
buy me a coil of iron wire 
(gauge 12) and I would make 
small cars, buses, bicycles, and 
motorcycles out of them. I loved 
to work with my hands from a 
very young age. 

 As I was in the U.S., my 
father steered me towards the 
jewelry business. Every few 
months I would fly to Beirut 
and he would take me with him 
to the gold souks so I was ex-
posed to a lot of people in the 
business, most of them being 
Armenian immigrants. Simulta-
neously, I would go to the West 
Coast of Africa and pick up lots 
of authentic African art as I was 
well versed in this area since I 
was born there.  
I would sell these pieces of art 
in my first business (Almaza 
Importers) along with pieces of 
jewelry I picked up along my 
travels to Lebanon and Italy.
 I took a jewelry course at the 
Houston Museum of Fine Arts 
back in 1970. Mid-semester, 
we had an assignment/piece 
due and I had an upcoming 
business trip overseas. I finished 
my piece early and handed it 
in to the professor. He said to 
me, “The other students are still 
cutting and soldering and you 
have finished. Go on your trip 
and you don’t need to come 
back.” I never did go back. 
 In my free time away from 
my shop, I would go visit a 
jeweler who did repair work for 
me. She had a nice size opera-
tion and workshop in the Kress 
Building in downtown Houston. 
I would sit and watch her work-
ers who were all from Mexico. I 
observed and learned a lot from 
them. This gave me the propen-
sity to start making pieces of 
jewelry, which I did in 1970, and 
have been doing ever since. 

Below: Green and 
white gold “Circle 
of Life” bracelet set 
with multicolored 
Sapphires on black 
Tahitian Mother-of-
Pearl with accenting 
round-cut Diamonds. 
This piece won First 
Place in the 2010 
Jewelers of America 
Design Competition. 
It has a matching 
necklace, earrings, 
and ring.

W
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Tell us more about the person who 
introduced you to the jewelry indus-
try and about your love for colored 
gemstones? Your mentor?
 Since my father was a Dia-
mond merchant and business-
man he had a big influence on 
me. He would take me to meet 
with jewelers and gem dealers 
that he did business with in 
Beirut. The gold souk in Beirut 
was huge and took up several 
blocks in the heart of downtown 
Beirut. I got to know many 
reputable dealers and jewelers 

there and some of them would 
make custom jewelry for me. 
 Back in 1971, my father 
introduced me to a man by the 
name of Edward Fattel, who 
was my father’s age. He was 
a colored gem dealer in the 
gold souk in Beirut. Mr. Fattel 
would sit and educate me on 
colored gemstones—the species, 
varieties, clarity, how the stones 
were mined, etc. He was very 
influential for me and my career 
as a jeweler, and I consider him 
to be my greatest mentor. From 
then on, I became enthralled 
with fine colored gemstones 

and acquiring them. Today I 
have a vast collection of colored 
gemstones that I have been 
accumulating since 1970.

What initially attracted you to 
AGTA?
 I have had the love and drive 
to compete and enter my pieces 
in design competitions ever since 
I won my first design award in 
the1998 Platinum Passion De-
sign Competition sponsored by 
the Platinum Guild International 
USA. I designed a pair of his and 
hers platinum, green gold, and 

Diamond 
wedding bands. In 2003, I 
learned of the AGTA Spectrum 
Awards™ , decided to give the 
competition a try and won 
second place in the Bridal Wear 
Category. My daughter Amy and 
I attended the AGTA GemFair™ 
Spectrum Awards Gala that year 
to receive my award. From then 
on I told myself I would love to 
become an AGTA member as 
it is a very prestigious society of 
industry professionals- the crème 
de la crème. 
 When we went to the Tuc-
son Gem Show, I noticed that 
the AGTA had the finest gems, 

best cut and carved stones of all 
the exhibitors in Tucson. I felt 
that AGTA focuses on quality. 

What is your favorite colored gem-
stone? And why?
 Ruby. Rubies are the lord of 
all gems; nothing can top a fine 
Burma Ruby. It is like a piece 
of candy that you just want to 
eat. Diamonds do not move me 
as they are abundant and the 
prices are very controlled. This 
turns me off and makes them 
less intriguing to work with 
and sell.  

During your the activity and  
involvement in the jewelry  
industry, what changes to the trade 
have you witnessed? Also, how 
are you guiding your firm to meet 
today’s challenges? 
 Back in the 1960s and 70s 
people would do business on a 
handshake. A few of my clients 
would write blank checks and as 
they were leaving the threshold 
of my shop they would turn to 
me and say, “Zi, have mercy on 
us when filling out the check.” 
This was very gratifying as peo-
ple would have full trust in me. 
 I have seen a huge change 
in our industry as the internet 
has taken over. People are able 
to shop many different stores at 
the click of a button. Therefore, 
your competition is not only 
in your backyard but can be all 
over the place nowadays. We 
have survived because we make 
unique, one-of-a-kind pieces 
and do not sell what everyone 

Top: 18K white 
gold ring featuring 
an unheated Ceylon 
Sapphire accented 
with round cut 
Diamonds.
Left: Green gold 
hammered necklace 
featuring white 
Mother-of-Pearl 
accented with 
round-cut 
Diamonds. 



9

else is selling. 
 Jewelry fashion has changed 
drastically as well. Society, as 
a whole, is becoming more 
casual and therefore there is 
not as much need for people to 
buy fancy jewelry. I am mak-
ing more versatile pieces these 
days—jewelry that can easily be 
worn dressed up or down. 

Please share your thoughts on 
responsible sourcing and social re-
sponsibility in the colored gemstone 
industry.
It is extremely important to 
know who your sources are. 
Gems travel in a long pipeline 
before ending up in your safe 
or showcase, but if you want 
to have a clear conscience, you 
must ask how gems were ob-
tained when you are purchasing 
them. I never want to buy a 
stone that was obtained illegally 
or if people were harmed in 
the mining of it. No amount of 
money is worth it to me if it is 
not made the honest way. This 
is how I sleep soundly at night 
and never have to look over my 
shoulder. 

Tell us about Almaza Jewelers 
today. Who works with you in your 
store?
 My wife, Lydia, and two 
daughters, Amy and Alissa, work 
with me in the shop. Lydia has  
been my right arm in this 
business; I could not have done 
it without her. Amy and Alissa 
have been working with me full 
time since they finished college 
in 2008 and have brought a 
lot of new, fresh ideas to the 
business. 
 I work behind the bench 
designing and hand-fabricating 
most of our pieces. Jose, our 
bench jeweler who has been 
with me for 34 years, also helps 
in the fabricating process. He 
is like a son to me. He came 
to me when he was 19 years 
of age and I taught him all he 
knows about jewelry making. 
He is part of the family. 
 We make a great team and 
our clients love that the store is 
family-run. Each time someone 
walks through our doors they 
will see one of the family mem-
bers which makes them feel at 
ease as this is a business that is 
built on trust.
What has your membership with 

the AGTA meant for/to you?
 AGTA is such a great or-
ganization to be a part of. You 
know that when you buy from 
an AGTA member you are 
buying from a reputable dealer 
as they have been vetted before 
being granted a membership. 
This is very important in our 
industry as we are dealing with 
high-ticket items. 
 Being an AGTA member also 
adds credibility as my clients 
can see that I am a member of
 

one of the top associations in
our industry. Everyone who 
is part of it shares the same 
passion and love for colored 
gemstones and jewelry. 

Whom have you admired in the 
colored gemstone industry?
I once visited a Sapphire mine 
in Kanchanaburi, Thailand and 
it impacted me heavily. I cannot 
forget the scale and size of the 
operation. It was several thou-
sand acres—the size of a small 
town. After inquiring about 
the ownership of the mine, I 
learned that it belonged to the 

brother of the king of Thailand. 
 I have always admired the 
Thai people as I have done 
business with them for many, 
many years. They are honest 
people and I have never had 
any bad dealings or experiences 
with them. 
 I have also admired the 
artisan gem cutters and carvers 
from Idar-Oberstein, Germany. 
Their workmanship is an art 
form in itself, and the gems are
 so beautiful—even unmounted. 

You are a citizen of the world. 
What is your favorite city?
 Sorrento, Italy and all of the 
Amalfi coast. It is laid back and 
reminds me of the roads and 
mountains along the coast of 
Lebanon. The people are so 
hospitable and generous and 
the food is delicious! I once 
stopped on the side of the road 
to buy fruits and a gentleman 
chased after me to give me 
more. This has stuck with me 
ever since.  By David Baker, 
GG, AGTA Membership & 
Education Manager

Right: Yellow 
and white gold 
“Archipelago” 
necklace featuring 
Ethiopian Opals 
on black Onyx 
accented with 
round-cut 
Diamonds. This 
piece won First 
Place, Category 3 
in the 2014 Texas 
Jewelers Association 
Design Competi-
tion. 
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f there is one thing that can be said about 2016, 
you can certainly say it was colorful: from new car 
colors like Starfire Pearl, Habanero and Garnet; 
to bold cosmetics shades of Blumarine lipstick or 
Pink Chocolate shadow; or even the ubiquitous 
colors of red and blue, 2016 certainly made its 
mark. In fashion, color was a key component that 
was most noticeable in the fast-growing bridal 
industry, with color in gowns, accessories and
 jewelry a focal point on the runway. 
 I asked AGTA members, and AGTA Spectrum 
Award™ winners, for their opinions on the topic: 
Have they seen a shift in the bridal market and

even in the bride herself? What trends are they 
recognizing? The one thing that stood out is that 
brides are telling their love story from the day of 
engagement, through their wedding day, and for years 
long beyond the wedding. There is no better way 
to express their individual love story than through a 
colored gemstone. 

I  Every bride wants her day to be special. 
Research shows that brides are evolving and breaking 
away from traditional jewelry. Danielle Barber, Suna 
Bros., enthusiastically stated, “I think brides today are 
looking for a more unique total wedding experience: 
everything from dresses, flowers, ceremonies, venues 
and beyond! What better way to fulfill this desire than 
by selecting a colored gemstone?” 

Who is the Modern Bride?
 The designers were split when asked if the 
color trend was a generational choice. Most design-
ers believed that millennials were more inclined to 
select colored gemstones simply because of increased 
internet and social media exposure which abounds 
with color. Others believed that it is not a trend; 
that the fashion-forward woman has always chosen 
color thanks to the influence of royalty and celebri-
ties. There was a unity of opinion among designers 

SAY 

“I DO!” 
TO COLOr.
A Guide to the Modern Bride 
and the Colored Gemstone

 revolution
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that, instead of a generational decision, it is more 
about the woman’s personality. “These brides are 
ambitious, successful in their respective careers, 
and they wish to express their individuality in 
a unique way. They are tired of seeing the same 
old Diamond jewelry, and are much more in line 
with today’s fashion-focused trends,” stated Heena 
Chheda Shah of Real Gems, Inc. 
 The choice depends on the type of woman 
the bride is, and the story she wants her engage-
ment ring to help her tell. The modern bride 
who chooses colored gemstones is strong, fash-
ion-forward, and confident about standing out 
from the crowd. “Today’s bride wants to 
have something individual, something different, 
something with a story,” said Niveet Nagpal, 
President of OMI Privé. “One common thought 
process we see over and over again is that the 
bride wants something that is more reflective of 
who she is—her personality. Colored gemstones 
offer a universe of choices for a woman who 
wants to express herself.” 
 When asked about who selects the ring, 
most designers agreed that the bride is very 
involved in selecting the gemstone, if not the 
entire ring. If it’s the groom meeting with the 
designer, he already knows exactly what his future 
bride is looking for. “Choosing a colored 
gemstone for an engagement ring is a fresh take 
on a timeless tradition,” said Bella Campbell, 
BHI Campbellian Collection. “It also gives a 
very personal meaning to the ring and to the 
commitment to that it represents.”

The Color revolution in Bridal
 In April and October, AGTA was asked to 
participate in the Ines Di Santo (designer of 
ready-to-wear and custom bridal gowns) runway 
show during New York Bridal Fashion Week. 
Di Santo’s stylists chose from a wide array of 
colored gemstone jewelry from the AGTA 
Collection to accent the amazing designs on the 
runway; and while the color white was supreme 
in wedding dresses, the amount of color featured 
in the bridal jewelry proved the color trend is 
here to stay.
 “I love the life and joy that colored  
gemstones bring to bridal!” stated Dawn  
Bromader, President of Ines Di Santo. “The mix 
of gorgeous gowns, complemented with beautiful, 
bright-colored gemstones, was truly show  
stopping.” With attendees such as Women’s Wear 
Daily, The Knot, E!, InStyle, Martha Stewart  
Weddings, Brides Magazine and New York  
Magazine, the coverage from those events  
continues to make consumers think of color when 
planning their weddings.
 According to The Knot, the nation’s most 
authoritative source for wedding trends and inspi-
ration, colored gemstone (non-Diamond) solitaire 
or center stone engagement rings were 8% of 
the marketplace in 2015, a 2% increase from 
2013 which only continues to grow. As evidence 
of their belief in the importance of color in the 
bridal experience, The Knot annually sponsors 

Far Left:18K yellow 
gold “Emani” ring 
featuring a mint 
Tourmaline accented 
with Diamonds from  
Erica Courtney, Inc. 
Top: Blue Topaz 
earrings from Drukker 
Designs, worn in the 
2017 Fall/Winter Ines 
Di Santo runway show 
during New York Bridal 
Fashion week. Photo 
courtesy of  Ines Di 
Santo.
Middle: Blue Zircon 
and pink Sapphire 
earrings from  BHI 
Campbellian, worn in 
the 2017 Fall/Winter 
Ines Di Santo runway 
show during New York 
Bridal Fashion week. 
Photo courtesy of  
Ines Di Santo.
Bottom: Multicol-
ored Sapphire earrings 
from Brenda Smith 
Jewelry, worn in the 
2017 Fall/Winter Ines 
Di Santo runway show 
during New York Bridal 
Fashion week. Photo 
courtesy of  Ines 
Di Santo.
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([A] 2016 Summer 
AGTA Spectrum 
Awards™ Winner - 
Platinum ring 
featuring a blue Sap-
phire with Diamonds 
- the ring features a 
detachable 18K 
yellow gold jacket 
with Turquoise, 
Diamonds and 
tsavorite Garnets 
from E.Eichberg. 
[B] 2016 Summer 
AGTA Spectrum 
Awards™ Winner 
- Platinum earrings 
featuring mint Tour-
malines accented 
with Diamonds from 
Alexia Connellan 
Luxury Jewelry. 
[C] 2016 Summer 
AGTA Spectrum 
Awards™ Winner 
- 18K white gold 
earrings featuring 
Emeralds with 
Diamonds from 
real Gems, Inc. 
[D] White gold ring 
featuring Aquama-
rine with Diamonds 
from Dallas Prince 
Designs. 
[E] 2016 Summer 
AGTA Spectrum 
Awards™ Winner 
- 18K rose gold 
convertible earrings 
featuring lavender 
Chalcedony with 
Moonstones, pink 
Sapphires, Amethyst 
and Diamonds from 
Jessica Nei.
[F] 2016 AGTA 
Spectrum Awards™ 
Winner -  14K white 
and rose gold ring 
featuring an unheat-
ed pink Sapphire 
with white and pink 
Diamonds from 
Gem Fanatic. 
[G] Platinum with 
yellow gold ring 
featuring ruby 
accented with 
Diamonds from 
OMI Prive. 
[H] 2015 AGTA 
Spectrum Awards™  
Winner – Platinum 
“Anemone” earrings 
featuring Tanzanites 
accented with blue 
Zircons, purple 
Sapphires, tsavorite 
Garnets, indigo 
Tourmalines, Paraiba 
Tourmalines and 
Diamonds from 
Featherstone Design.

[A] [B]

[C] [D]

[E] [F]

[G] [H]
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Top: Seen in 2017  
Fall/Winter Ines Di 
Santo runway show 
during New York Bridal 
Fashion week –  
Palladium “Heaven  
& Earth” ring featuring a 
pink Tourmaline  
accented with peach 
Topaz from Cynthia 
renee Designs. 
Bottom: 18K rose 
gold “Blushing Bride” 
ring featuring a 5.60 
ct. trillion-cut Malaya 
Garnet accented with 
Diamonds from Dallas 
Prince of Dallas Prince 
Designs. 

the Bridal Division of the AGTA Spectrum 
Awards™ , the industry’s most prestigious 
gemstone jewelry design competition. Each 
year they showcase the trends in the use of 
color in engagement rings, wedding sets, and 
bridesmaids’ gifts that emerge during the 
competition. 
 When talking with Lindsay Jane of Lindsay 
Jane Designs, she shared, “In recent years, I’ve 
had multiple couples request colored gemstones 
for their engagement ring. Five to ten years 
ago, this was a rare occurrence.” 
 “I have seen a lot of color in bridal, mostly 
in one-of-a-kind pieces. I see it continuing into 
popular culture, over time, as most designers 
and brands now offer their lines in colored 
golds. This is a good foot in the door for all 
of the colored gemstone industry,” said Jessica 
Neiwert of Jessica Nei, LLC. And as a recent 
bride herself, color featured prominently in her 
wedding accessories as well.

Media Influence in Bridal Jewelry
Social Media Influences
 While traditional media is still a strong 
influence on today’s bride, the advent of social 
media has taken outreach to a whole new 
level; brides see this as a strong resource in 
making their decisions. “The reality is that the 
new bride can now see, on social media, what 
everyone else is doing for their special day. It 
is an unlimited pictorial of visual comparisons 
for every wedding detail imaginable. And it all 
starts with the ring,” said Dallas Prince, 
Dallas Prince Designs. “This generation has 
been exposed in so many ways. Social media 
has been the main influencer among brides-
to-be. There are so many ways to ‘shop’ for 
ideas or even your ring before you even enter 
the store,” added Erica Courtney of Erica 
Courtney, Inc.
 “Learning about colored gemstones 
and jewelry through the things that friends, 

“COLOrED GEMSTONES 
OFFEr A uNIvErSE OF CHOICES 

FOr A WOMAN 
WHO WANTS TO 

ExPrESS HErSELF.” 
Niveet Nagpal, Omi Privé 
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Top: 18K white gold 
earrings featuring 
Moonstone accented 
with blue Topaz and 
Diamonds from  
BHI Campbellian. 
Bottom: 18K Yellow 
Gold “Annalise” ring, 
featuring a Paraíba 
Tourmaline accented 
with Brazilian Paraíba 
Tourmalines and 
Diamonds from Erica 
Courtney, Inc. 
Far Right: Blue Topaz 
earrings from Drukker 
Designs featured in the 
2017 Fall/Winter Ines 
Di Santo runway show. 
Image courtesy of Ines Di 
Santo.

bloggers, educators and favorite designers are 
sharing online is an opportunity that past gen-
erations did not have,” shared Neiwert. “It has 
brought the corners of the global community 
a little closer together. Instead of consuming 
traditional media with targeted advertisements, 
they’re choosing to place their designers in 
places they find organically.”

Celebrity Influences
 Celebrities are another influence we can 
always count on. The trickle-down theory that 
often leads trends in the fashion industry holds 
true in the colored gemstone industry as well. 
“Colored gemstones are being accepted in the 
media, thanks to celebrities and royalty like 
Kate Middleton. The consumers are seeing, in 
the media, that celebrities are choosing colored
gemstones as opposed to Diamond engagement 
rings which is making them more confident 

in their choice of individuality,” said Cynthia 
Renee of Cynthia Renee, Inc. Recent bride 
Eva Longoria’s engagement ring is a stunning 
Ruby accented with Diamonds, as is sing-
er-turned-entrepreneur Jessica Simpson’s ring. 
Oscar®-winner Halle Berry sports a 4.0 ct. 
Emerald while country music superstar Carrie 
Underwood’s ring is centered by a stunning 
yellow Diamond. And while several well-known 
names have Sapphires on their fingers, it is the 
iconic Sapphire and Diamond ring first worn 
by Princess Diana, and now Duchess Kate, that 
stands out for colored gemstone wedding rings.

Trending Now in Bridal
Every designer agreed that blue Sapphires are 
the top choice for center stone engagement 
ring alternatives and they are here to stay. 
Features on Glamour.com and Forbes.com 
highlight the vast array of available alternatives, 
with Sapphire leading the pack. In fact, our 

“COLOrED GEMSTONES ArE LIKE 
FINGErPrINTS—THErE’S NEvEr 
GOING TO BE ANOTHEr ONE 

ExACTLY THE SAME. THErEFOrE 
AN ENGAGEMENT rING 

IS ONE-OF-A-KIND.” 
Erica Courtney, Erica Courtney, Inc.
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Far Left: Morganite and 
Diamond earrings from 
Bhojwani featured in the 
2017 Fall/Winter Ines 
Di Santo runway show. 
Image courtesy of 
Ines Di Santo.
Top: 2016 AGTA  
Spectrum Awards™ 
winner - Platinum ring 
featuring an unheated 
Padparadscha Sapphire 
accented with orange 
and pink Sapphires a 
nd Diamonds from 
Ambassador Gems.

designers said that Sapphires, in every color, 
were a close second. Among the other popu-
lar choices were the classic gemstones such as 
Ruby and Emerald. Other gemstones that were 
popular ranged from Spinel in every color, blue 
Topaz, Chrysoberyl, Alexandrite, Morganite, 
Opal, Aquamarine, colored Diamonds and ru-
bellite Tourmaline. 
 Another trend that is here to stay is colored 
gemstones used as side stones and accents. “I have 
seen a lot of color in unexpected places for 
bridal such as side gemstones, halos, wedding 
bands or small peekaboo gems on the underside 
of the ring shank or gallery of a Diamond ring,” 
said Alexia Connellan, Alexia Connellan, Luxu-
ry Jeweler. Recent AGTA Spectrum Awards™ 
winner Naomi Sarna featured an array of multi-
colored cognac Diamonds gracing the sides of 
the rings in her “His and His” wedding set.
 Brides are also including color in their 

bridal party jewelry. Among the popular choices 
in this category, staying with more traditional, 
and stuck with the “something blue” theme, 
Sapphires, Aquamarine and Pearl were the most 
popular. Although some designers agreed that 
the choice depends on the bride. “It always pays 
to ask about bridal colors and suggest ways to 
incorporate that color into gemstone jewelry 
for the wedding party,” said Connellan.
 One of the most important trends seen by 
our designers focused on sourcing and edu-
cation. Consumers want to know where the 
gemstones come from, if they were respon-
sibly sourced, and how to take care of them. 
“A bride should have expectations to care for 
her ring. With certain gemstones, you can’t do 
everyday activities, and the consumer needs 
to be aware and educated about the gemstone 
of her choice,” said Renee. “In the past, it has 
been hard to find someone to explain colored 
gemstones to the consumer. The opportunity to 

provide that education to your customer makes 
the whole experience more meaningful.” 
 According to The Millennium Poll on 
Corporate Social Responsibility, which polled 
over 25,000 people across six continents, when 
asked how they form impressions about indi-
vidual companies, over half stated the key factor 
was social responsibility: business and ethics 
practices, environmental policies, and how their 
product affects society at large. 
 “For centuries, people with sophisticated 
tastes and preferences purchased colored gem-
stones. Today, the challenge facing brides of my 
age group is finding a designer who understands 
sourcing, quality and relevant design,” said Shah. 
“Today we find that brides want to wear gem-
stones from all over the world, but they want to 
know that their gems were responsibly sourced. 
This is one of the benefits of working with an 
AGTA supplier.” .  
By Megan Whitmire, Marketing Manager

“AND THAT, rIGHT THErE, 
IS THE AMAZING THING 
ABOuT WHAT WE DO: 
WITH COLOr IT’S ALL 

ABOuT THE PASSION.”
Danielle Barber, Suna Bros. 
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At the AGTA GemFair™ Tucson, from January 
31 – February 5, 2017, in the safe, secure 
comfort of the Tucson Convention Center, is 
the world’s leading colored gemstone and 
cultured Pearl tradeshow. If you are currently 
enjoying success with colored gemstones and 
cultured Pearls in your business you know 
how important it is to join us in Tucson for 
GemFair, a not-to-be-missed industry event! 
There are many advantages to attending AGTA 
GemFair™ Tucson. We have highlighted some of 
the best attractions and reasons why you should 
register to attend now! 
	 	 Best	Dealers	in	Loose	Gemstones		
	 	 and	Cultured	Pearls:	Look to  
  AGTA colored gemstone and 
  cultured Pearl exhibitors to 
  expand your business and increase 
  your profits. Buy with complete 
  confidence knowing each exhibitor 
is a member of the AGTA. All AGTA members 
are United States and Canada-based profes-
sionals who annually sign the strictest Code 
of Ethics that signifies their commitment to 

“AGTA	
GemFair™	
Tucson	is	one	
of	our	favorite	
shows.	The	
energy	and	
excitement	are	
palpable	from	
the	moment	you	
walk	in.	
At	GemFair,	
we	meet	with	
reliable	
gemstone	
dealers,	learn	
trends	and	
current	market	
pricing.	We	
almost	always	
cross	everything	
off	our	
shopping	list	
and	always	
leave	with	an	
unexpected	
special	
something.”
Larry Pelzel,
 Neiman Marcus

SuCCESS COMES IN MANY 

COLOrS. 
DISCOvEr THEM ALL AT

1.

maintaining the industry’s highest standards and 
full disclosure of gemstone enhancements. The 
finest quality, best value and broadest selection 
of gemstones are available—all from sources 
      you can trust.
   Best Designers, Manufacturers 
   and Estate Jewelers: The Designer 
   and Manufacturer Pavilion & 
   Preview Promenade is home to 
   the most creative and talented 
   designers in North America. 
Check out the best collections of colored gem-
stone-intensive jewelry in Tucson. We also have 
a selection of estate dealers not to be missed.
                    The treasure is waiting for you!
   Tools, Technology & Supplies  
   Pavilion / Ballroom: 
   AGTA GemFair™ Tucson is the 
   only show that offers this 
   pavilion. The Grand Ballroom 
   will house the Tools, Technology 
& Supplies Pavilion as well as more loose 
gemstones and fine, color-intensive jewelry 
companies.

2.
3.
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   CAD Design Studio: A full-
   service studio that can transform 
   your loose gemstone or cultured 
   Pearl purchase into a one-of-a-
   kind design. Our CAD designers 
   will bring your vision to life, 
   execute a CAD drawing, and 
even create a wax model to your specifications. 
Located on the GemHall floor, CAD designers 
will be taking appointments throughout Gem-
Fair. Participants include: Jay Dean Winchester, 
Maxwell CAD, Zero Perosity, 3DSpace Pro, Inc. 
      and Golden Sun MFG. Inc.
   AGTA GemFair™ Tucson Special  
   Exhibits and Gemological 
   Laboratories:
   • 2016 Summer AGTA Spectrum 
   Awards™ Collection – The 
   collection of this year’s Spectrum 
   winners will be on display for the 
duration of GemFair. During the show, buyers 
will have a chance to vote for the last Spectrum 
award of the year – the Buyer’s Choice Award, 
which will be presented at the AGTA Spec-
trum Awards™ Gala.
• The Cultured Pearl Association - Exhibit of 
Extraordinary Cultured and Natural Pearls. 
• Smithsonian Institution Exhibit - View high-
lights of fabulous treasures from the Janet 
Anneberg Hooker Hall of Geology, Gems & 
Minerals and meet the Curator of the National 
Gem Collection, Dr. Jeffrey Post, Ph.D. 
• MJSA at the Bench Live and Beyond - Manu-
facturing Jewelers & Suppliers of America will 
be presenting live demonstrations in the Tools, 
Technology & Supplies Pavilion. 
• GIA Lab - Get quick, convenient access to 
GIA’s world-class colored stone identification 
and country-of-origin services during the 
show. 
• Gübelin Gem Lab- With the opening of a 
permanent testing lab in New York, the Gübe-
lin Gem Lab is also offering off-premise testing 
services for most colored gemstones on-site 
at relevant trade fairs in the U.S., such as the 
GemFair Tucson. 
• American Gemological Laboratories - Our team 
of gemologists and staff will be on-hand to 
perform colored stone identification and en-
hancement testing, including country-of-origin 
determinations. 
• Free Educational Seminars – The AGTA 
GemFair™ Tucson is known for its wide variety 
of up-to-date seminars. Learn about gemstones 
from mine to market, legal issues, roundtable 
hosting and more.
   Sweet Treats and Food Trucks:  
    Sweet Treats will be served   
   Tuesday through Saturday at   
   4:00PM. Buyers can enjoy an 
   afternoon pick-me-up to help get 
   them through the busy shopping 
   days. Once again AGTA 
   GemFair™ Tucson will feature the 
best food trucks that Tucson has to offer. 
   

“Last	year	
I	found	a	
beautiful	suite	
of	gemstones	
at	AGTA	
GemFair™
Tucson.	I	
brought	them	
home,	designed	
and	fabricated	
an	exquisite	
necklace	and	
put	it	in	the	
showcase.	
It	sold	in	
one	hour!”
Donna Sturm, 
verdura

4.
5.

6.
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   AGTA Events: The fun doesn’t  
   stop when the show closes. Join 
   us for these AGTA events and feel 
   good knowing you’ve helped
   someone in need. There’s 
   something for everyone! 
   • Coyote Classic 5K – This is the 
fourth year of this great event! Coyote Classic 
5K will take place on February 4th at 8:00AM 
at Santa Cruz Park, benefitting Special 
Olympics Arizona.
• AGTA Spectrum Awards™ Gala – Help 
celebrate the 2016 Summer AGTA Spectrum 
Awards™ winners with an awards ceremony, 
dinner and dancing on February 4th at 7:00PM 
at the Marriott University Park. 

   It’s On Us: Enjoy the benefits of
   being an AGTA GemFair™ Tucson 
   attendee after hours. Just show 
   your GemFair badge at any one 
   of our select restaurant partners 
   and receive a free glass of wine, a 
   cold beer, or a yummy dessert. 
 To register for AGTA GemFair™ Tucson call 
the AGTA office at 800-972-1162 or email 
shows@agta.org. We can’t wait to see you in 
the desert at AGTA GemFair™ Tucson!

7. 8.
“We	always	
purchase	a	lot	
at	AGTA	
GemFair™	
Tucson.	In	
business,	profit	
is	not	a	dirty	
word.	I	have	
to	earn	a	living	
somewhere	and	
it	is	becoming	
increasingly	
hard	with	
Diamonds,	
but	colored	
gemstones	
provide	a	
healthy	
margin.”
Jay Mednikow, 
Mednikow 
& Co., Inc. 

“AGTA	
GemFair™	
Tucson	has	a	
high	trust	factor	
and	accountabil-
ity.	They	know	
your	business	
and	the	
challenges	you	
face.” 

Brian Bowen, 
Bowen Jewelry 
Company

Below: Scenes from AGTA GemFair™ Tucson 2016
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m e m b e r  o f  r e c o r d
sa l i m  man su r i  -  taj  c o m pan y

“  hen walking the  
  floor at the AGTA 
  GemFair™ Tucson, 
you meet many wonderful 
individuals. One such person 
is Salim Mansuri, a true 
gentleman in every sense of 
the word. Salim has a highly 
respected reputation within the 
AGTA community.”

Please share about yourself—where 
you grew up, and your family today.
 I grew up in a small town 
called Cambay in Gujarat, India 
and moved to the United States 
at 18 years of age and have  
been in the jewelry business in 
New York since then. 
My wife is a GIA graduate 
gemologist. I have three sons 
who are interested in joining 
the jewelry business, which is a 
dream come true. 

Tell us the fascinating story of how 
you got your start in the jewelry 
industry.
 Growing up, I was fortunate 
enough to have seen my father 
and brothers in the gemstone 
business for as long as I can 
remember. I have always had a 
passion for the jewelry indus-
try. At the young age of 18, I 
migrated to the United States 
and joined my brother in the 
gemstone industry. Afterwards, 
I began to travel around the 
world and within the United 
States, expanding the business.

Please acquaint us with your journey 
from your beginning in the colored 
gemstone business to today. Where 
did you train as a gem dealer? 

 I’ve known my entire life 
that I wanted to be part of the 
gemstone industry. From a very 
young age, I have seen the drill-
ing, polishing, and cutting pro-
cesses which fascinated me and 
helped me become acquainted 
with recognizing stones. I 
was also aware of how some 
stones were treated to enhance 
their look. After I came to the 
United States, I had first-hand 
experience as a walk-in sales-
person on 47th Street and the 
jewelry districts of New York 
City and downtown Philadel-
phia. I have good memories of 
some wonderful human beings 
I met during my initial years.

Tell us more about the person 
who introduced you to the colored 
gemstone industry and about your 
love for colored gemstones.
 All the credit goes to my 
father and three brothers. I 
would see them do all the 
transactions and I used to meet 
all the international buyers who 
would come to our hometown 
in India. It was my window to 
the world until I finally had 
my opportunity to travel. My 
love for colored gemstones was 
developed as I was growing up 
because I was fascinated by how 
the earth could produce such 
beautiful and enchanting stones 
without the intervention of 
human effort.

Who were your early mentors in the 
colored gemstone / jewelry trade?
 My elder brother, Mukbul 
Mansuri, whom I’ve been with 
since I came to New York. 

What initially attracted you to 
AGTA?
 Earning a membership in 
AGTA was a badge of honor 
because I knew that AGTA 
brings serious clientele with 
whom, after so many years, I am 
still connected. Exhibiting at 
AGTA has been an important 
networking opportunity to ac-
celerate Taj Company’s business. 

What is your favorite colored gem-
stone? And why?
 My favorite gemstone is 
Kashmir Sapphire. It’s absolutely 
stunning—breathtaking even. 
It has a silky appearance and 
vivid hue of color. Sometimes 
the stone has an internal color 
change where it may appear 
blue, but under some light its 
hint is a light reddish color. 

During your activity and in-
volvement in the gem trade, what 
changes have you witnessed? Also, 
how are you guiding your firm to 
meet today’s challenges?
 One of the biggest changes 
that I have witnessed is that 
people have started to 
appreciate colored stones 
instead of just Diamonds. The 
precious gemstones were

18K yellow gold 
Tourmaline and 
diamond ring

W

Below Left to 
Right: 
Salim Mansuri and 
sons, Faisal Mansuri 
and Sarjil Mansuri in 
Hong Kong.
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considered only Emerald, Ruby, 
Sapphire, but now the value of 
other colored stones such as 
Tanzanite, Andalusite, Morganite, 
and Tourmaline has increased. 
 I have witnessed many 
changes such as new cutting 
techniques which have made 
it easier to do the impossible. 
Now we can see Diamonds 
not just as single stones but in 
beads and briolette shapes. Laser 
technology has helped to etch 
names inside the gem. 
 Another change is the im-
mense effort of jewelry design-
ers to make fine jewelry loved 
and appreciated by celebrities, 
news readers and even ca-
reer-oriented women. 
 We, at Taj Company, have 
tried to educate ourselves about 
all the manufacturing tech-
niques and processes so that our 
customers do not get cheated. 
Quality control of our mer-
chandise is very important to us, 
while working to keep prices low 
enough so the designers can sell 
and earn a profit. Online busi-
ness has made it easy to reach 
customers, but the traditional 
method of keeping in touch 
with the customers is still im-
portant in the jewelry business. 
 I also handle a company with 
my sons to help them enter 
the fine jewelry market called 
Meraki Gemstones. 

Please share your thoughts on 
responsible sourcing and social re-
sponsibility in the colored gemstone 
industry.

 I believe we, as an industry, 
have a duty to our customers 
to provide ethical and responsi-
ble sourcing. If we are to move 
forward in the coming years, 
our business model will need 
to include ways for us to work 
towards a better world com-
munity, whether the causes are 
environmental and/or social.  
 I’m very glad that the world is 
aimed at moving towards a bet-
ter future and I want to be able 
to help pave the way for that in 
the colored gemstone industry.

Tell us about Taj Company today. 
Who works with you at the office?
 My father dreamed about 
having an office in United 
States and wanted his children 
to be part of it. Taj Company is 
our family business since 1973 
with three brothers as part-
ners: Mukbul Mansuri, Shafi 
Mansuri, and myself. It is a fully 
fledged wholesale jewelry busi-
ness. We have a dedicated team 
that serves our customers in all 
types of situations. Many of our 
loyal staff have been with us for 
more than 10 years. 

What has your membership with 
AGTA meant for/to you?
AGTA membership means a 
lot for me and Taj Company. 
AGTA has opened many net-
working and business opportu-
nities for us that have allowed 
Taj Company to develop into 
what it is today. I am incredibly 
grateful to the organization, its 
administrators and staff. 

Do you have a favorite colored gem-
stone “Tucson Story”?
 It was a green “Amethyst” 
Quartz, not Peridot green, nor 
a green Sapphire which has its 
own beautiful color—a shade in 
the middle. It was very pleasing 
to the eye. The stone originated 
from Brazil and was an irradiat-
ed stone which boomed in the 
market for a few years. It did 
wonders at the Tucson show for 
us in late 1990s. 

Whom have you admired in the 
colored gemstone industry?
I have been in touch with many 
hardworking jewelry designers. 
To name a few, David Yur-
man of David Yurman Jewelry 
Company and Susan Jacques, 
the President and CEO of GIA 
and Borsheims Fine Jewelry and 
Gifts. They have worked won-
ders with colored stones. 

You are a citizen of the world. 
What is your favorite city?
 I’ve been traveling since I 
was a teenager and I’ve been 
to many countries on six 
continents, and yet there is no 
place like home.

What is your favorite hotel?
 Embassy Suites or Doubletree. 

What is your favorite restaurant?
 Beyti Kebab in New Jersey, a 
local Chinese restaurant in 
Chinatown, and Indian 
restaurants in New York.

What was your best meal ever?
 Whatever my wife cooks.

What is your favorite off-the-
beaten-path destination?
 Hakone, a small resort town 
in Japan. It has a picture perfect 
view of Mount Fuji. I have 
enjoyed a lovely and relaxing 
family vacation there.

Tell us something about yourself 
that most people don’t know.
 I have a passion for commu-
nity service but have not had 
much time for it. I have slowly 
been getting involved and am 
enjoying it. I would love to 
serve the community with my 
expertise in organization and 
planning skills. I wish to see the 
world as a better place by mak-
ing sure no one sleeps without 
food and shelter.  By David 
Baker, GG, AGTA Membership & 
Education Manager
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The AGTA Spectrum Awards™ is one 
of the most important and visible 
events that the American Gem Trade 
Association puts on each year.  The 
judging of the competition is a rigor-
ous process, as shared by past Spec-
trum judge, Gail Brett Levine, “It was 
a daunting task to review a roomful 
of jewelry from talented designers 
with such a diverse approach to their 
craft in promoting the use of colored 
gemstones and Pearls.  Rings and 
necklaces abounded with technical 
skill combined with color sensitivity; 
precision-cut, unmounted gemstones 
vied for your attention - it was very 
difficult to decide with such boun-
ty.” But what happens to the AGTA 
Spectrum collection after the judging 
is over?  Here’s a “behind the scenes” 
look at what follows.

AGtA spectrum Awards™ 
editors’ event
The day following the judging of 
the Spectrum Awards is the AGTA 
Spectrum Awards™ Editors’ Event.  
The entire collection is set up in 
categories: jewels polished and 
gemstones sparkling, waiting for 

the media coverage to begin.  As 
the attendees begin arriving bright 
and early, they are walked through 
the sun-kissed loft and their work 
begins.  From industry and consumer 
journalists to bloggers, social media 
ambassadors, and fashion-forward 
stylists, each person has the 
opportunity to view the entire 
collection and chose their favorites, 
post their photographs and begin 
writing their reviews.  The day ends 
with the selection of the Editors’ 
Choice Award, and then the forecasts 
and predictions for the year ahead are 
shared with the world. “You get a feel 
for what’s to come.  There are trends 
that pop right out at you; they really 
do start here,” said Amanda Gizzi, Di-
rector of Public Relations and Special 
Events, Jewelers’ of America.

AGtA spectrum Awards™ 
photo shoots
The next step in the life of the 
AGTA Spectrum Awards™ winner is 
photography.  The winning entries are 
shot over the course of several days by 
renowned gemstone and jewelry 

The Journeyof anAGTA
Spectrum 
Awards™

Winner

Left: The lovely 
Morena Baccarin 
wearing 2013 AGTA 
Spectrum Awards™ 
Collection.
Right: New York 
Times Square 
featuring Taraji P. 
Henson wearing 
2014 AGTA 
Spectrum Awards™ 
Collection.
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Dust Devil Oregon 
Sunstone rough – pho-
to courtesy of Interna-
tional School 
of Gemology
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photographer, Brian Moghadam. Brian Moghadam began 
his career in photography shortly after his college gradua-
tion. The son of a Diamond dealer, he started photograph-
ing stones for his father and a few years later moved 
to New York to pursue a career in commercial 
photography.  Besides shooting the AGTA Spec-
trum Awards™ still photography, he also shoots for 
some of the biggest names in the jewelry industry.  
After the 
still photography shoot is done, the winners are 
ready to head to the West Coast for the most 
glamorous part of their journey.
 The AGTA Spectrum Awards™ celebrity photo 
shoot is in its sixth year and has showcased some of 
the most remarkably talented and beau-
tiful actresses in Hollywood.  The shoot 
is spearheaded by the multi-talented Tod 
Hallman.  Tod has been a standing figure 
in the fashion world, styling celebrities 
for red carpet events and both styling 
and producing fashion shoots for 
magazines, along with masterfully 
producing branded fashion events and 
shows for many years through his pro-
duction company, THPFashion.  From 
inviting the celebrities to participate, to 
choosing the fashion and styling the 
Spectrum winners for each actress, to 
producing the event, Tod is a master at 
pulling together the many pieces that 
create a successful event.  And while on-
site, as the shoot is always polished and 
professional, there are always “behind 
the scenes” moments that are only 
shared after the event is over!  
 “Each year, producing and styling the AGTA 
Spectrum Awards™ shoots has been a pleasure that’s 
always full of unexpected surprises. I remember our 
very first shoot was with Emmy Award® winners 
Regina King and Illeana Douglas. Regina was up 
first and she looked gorgeous in all the jewelry suites 
we had selected for her.  Illeana arrived as we were 
finishing up Regina’s setups, and as I was walking 
Illeana through the jewelry suites that she would be 
wearing for the shoot she announced that she didn’t 
have pierced ears. Of course you can image the looks 
on everyone’s faces and my heart sank! 
It never dawned on me to ask if her 
ears were pierced.  The staff and I hud-
dled together to see if we could bend 
the posts on the back of the earrings 
she was slated to wear or if, as a last 
ditch effort, we would need to clip the 
posts off. Neither option was sounding 
that great. Then the photographer sug-
gested we shoot without the earrings 
and he could add them post-produc-
tion.  Genius! So thanks to the magic 
of Photoshop, all was saved and no one 
was the wiser, until now,” shared Hallman.  “A production 
like this is live theater and anything can happen!  From 
being grounded by Hurricane Sandy, to last minute sched-
ule changes, the event is an ever-evolving thing.”
    Once the amazing actresses are transformed into run-
way fashionistas, and adorned with the AGTA Spectrum 
Award™ winners, the magic begins with world-famous 

photographer Andrew Macpherson.  
    Andrew Macpherson was born in London, where he 
fell in love with photography at thirteen. He left school 

early to pursue his chosen career.  By 
the time he was twenty, he was assisting 
such legendary photographers as Horst 
P. Horst and Lord Snowdon. By twen-
ty-three, he became a photographer, 
shooting fashion spreads for The Face, 
Elle, Bazaar and Vogue.  After ten years 
in fashion, he moved to Los Angeles to 
focus his lens on the icons of entertain-
ment, and has been based there for the 
last twenty years. Macpherson has shot 
some of the most famous and icon-

ic figures in the entertainment industry and has 
published several books, including Elevated, the 
story of the U2 tour that spanned 2001, including 
the events of 9-11; Two Million Miles, published 
in 2006, is a compilation of his favorite images 
spanning his first twenty years in the business; and 
10 Years With P!nk, published in 2014, showcasing 
the images he and P!nk have collaborated on over 
her last six albums and tours.  
    Macpherson has shot five of the 

last Spectrum Awards celebrity shoots 
– including this year’s fabulous Holly 
Robinson Peete and Annie Ilonzeh.  
“Andrew has an amazing ability to 
transform a busy, hectic photo shoot 
into beautiful art,” said Megan Whitmire, 
AGTA Marketing Manager.  “To watch 
him work is such an experience, and the 
results are just stunning!  It is fascinating 
to see all the pieces come to life.”
    The photographs featuring the Spec-
trum-winning jewelry and celebrities 
are used throughout the course of the 
year for magazine covers and spreads, 
signage at the AGTA GemFair™ shows, 
feature articles and even a big video 
billboard in Times Square.
    After all the hoopla and fanfare, the 
AGTA Spectrum Awards™ winners are 
sent back to their owners to be show-
cased during the holiday season before 
they make their live debut at the AGTA 

GemFair™ Tucson show.  Here they are seen in all 
of their glory and the GemFair buyers are tasked 
with providing the final award of the season: the 
Buyers’ Choice Award.   
    Start making your plans to enter the 2017 
AGTA Spectrum Awards™ competition now.  The 
journey for your fantastic entry starts 
ow.  For more information on the AGTA 
Spectrum Awards™  contact Megan Whitmire at 
megan@agta.org.  By Kami S. Swinney

Top down: Jewellery Business featuring Bellamy Young and 2015 
AGTA Spectrum Awards™ Collection; The retail Jeweler  featuring Erika 
Christensen and 2016 AGTA Spectrum Awards™ Collection; 2016 Summer 
AGTA Spectrum Awards™ Celebrity photo shoot, featuring Tod Hallman, 
Megan Whitmire, Andrew Macpherson, Holly robinson Peete and Douglas 
Hucker; Jewellery News Asia  featuring 2015 AGTA Spectrum Awards™ 
winner, Wendy Brandes, Wendy Brandes Jewelry; InStore  featuring regina 
King and 2012 AGTA Spectrum Awards™ Collection.
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THE MAGAZINE FOR THE AMERICAN JEWELRY STORE OWNER  |  OCTOBER 2012

Big Vote
The

WHAT YOU 
BUY, HOW 
YOU SELL 

IT AND 
HOW YOU 
STACK UP

Actress Regina King 
in jewelry from 
the 2012 AGTA 

Spectrum Awards 
Collection

Special

Feature

PLUS U PRODUCTS: Pearls & Charms  |  SERVICES: Insurance  |  ADVICE: Employee Reviews

OUR 6TH 
ANNUAL 
SURVEY

T
H

E
 B

IG
 S

U
R

V
E

Y
  |  P

E
A

R
L

 J
E

W
E

L
R

Y
  |  C

H
A

R
M

S
  |  IN

S
U

R
A

N
C

E
 S

E
R

V
IC

E
S

O
C

T
O

B
E

R
 2

0
12

   V
O

L
. 11,   IS

S
U

E
 12



www.sophiad.com
Instagram: Sophiadjewelry

580 5th Avenue 21st Floor
New York, NY 10036



30

A Gem of the Americas:Oregon Sunstone 

  regon Sunstone, a labradorite 
  plagioclase feldspar, was first 
  mined by Native Americans. 
  Stones from the region of  
  Lake and Harney counties in 
  Oregon have been found as 
  far away as British Columbia, 
the Mississippi Delta, and even the burial mounds 
in the Great Lakes Region. This rugged area 
has been occupied at different times for about 
14,300 years. Indian lore says that the stones were 
put at the center of the medicine wheel to help 
the person’s spirit move on to the next world. 
One legend is that a great warrior was mortally 
wounded by an arrow, and while returning to 

his tribe, his blood fell on the stones and colored 
them red in honor of his spirit.
 In the late 1800s and early 1900s Basque 
sheepherders picked up the Oregon Sunstones 
while passing through the area. They sold or 
traded the gemstones to people from outside the 
Warner Valley, Oregon area. 
 Over the last two million years, the area, near 
the small town of Plush, Oregon, has gone from 
being a great inland sea to dry desert several 
times. Visitors to this high desert region can see 
a waterline on the nearby hills and on the Hart 
Mountain block fault which indicate that, at one 
time, the water level was several hundred feet 
deep.

Sunset from Dust Devil 
Mines in Oregon.O
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 This remote, sparsely populated area is known 
as the “Oregon Outback.” There are generally 
three locales in Eastern Oregon where Oregon 
Sunstone is found: 1. Near the town of Plush, 2. 
About twelve miles north at a volcanic vent. It 
should be noted this area near the volcanic vent 
has never been underwater. Here, the matrix of 
earth where the Sunstones are found is like the 
world’s toughest Velcro.,3. 
About eighty miles north 
of Plush there is another 
deposit in the mountains 
covered with tall Ponder-
osa pines. Sunstones here 
are in a flow of what ap-
pears to be hard rock, but 
over the winter rocks that 
are above ground break 
down due to snow, freez-
ing, and thawing. Each 
locality has Sunstone 
that is easily recognizable 
from another. Oregon 
Sunstone is coveted by 
rock hounds; a limited 
quantity of the gemstones 
goes to market.
 In more detail, Oregon 
Sunstone (also known 
as heliolite) is a calci-
um-rich plagioclase 
feldspar containing 
copper. Varying amounts 
of copper cause differ-
ent colors. Created in a 
volcano between six and 
thirty million years ago, 
it is believed that Ore-
gon Sunstone formed 
in the magma chamber 
and copper was trapped 
inside the crystal. When 
the magma came to 
the surface, free copper 
vaporized into the air but 
could not get out of the 
crystal. 
 In the area worked 
by Dust Devil Mining 
Company, the stones 
were underwater for 
hundreds of thousands of years at different times. 
This caused the basalt to decompose releasing the 
gemstones. There are several different flows that 
are Sunstone-bearing with non-bearing flows 
mixed in. The thinner flows cooled faster and 
caused the crystals to break into smaller pieces. 
One flow, in a pit that was about seven feet thick, 
produced large, broken crystals up to several hun-
dred carats. The largest crystal was 1,093 carats. It 
was sculpted into a carving of about 700 carats 
by AGTA Spectrum Awards™ winner, Dalan 
Hargrave of Gemstarz, Spring Branch, Texas. 
 Finding a complete crystal is extremely rare. As 
the magma cooled, it put pressure on the stones 

breaking them on their natural cleavage planes. 
With a hardness of 6.5 to 7.2 on the Mohs scale, 
Oregon Sunstone is harder than other feldspars. 
Every colored Oregon Sunstone is different 
because of the varying amounts of copper and 
how it is arranged in the stone. The crystal grew 
in thin plates or lattices like mica except that it is 
not easy to take apart. 

 Most of the Sunstones 
are pale yellow, compara-
ble to a light color citrine 
Quartz. These stones 
contain as little as 12 
ppm (parts per million) 
of copper. The next most 
common color is called 
pink schiller. These are 
stones with the most 
copper at several hun-
dred ppm. Schiller has 
much larger platelets of 
copper that lie between 
the lattices of the stone. 
Schiller causes a bright 
flash of red to pink that is 
sometimes called “aven-
turescence.” Tiny copper 
particles within each 
lattice cause the stones to 
be red (200+ ppm), or-
ange, salmon, green (100 
ppm) or teal color. 
 Occasionally stones 
can be watermelon-col-
ored with a red center 
surrounded by green. 
Some Oregon Sunstones 
are dichroic or trichro-
ic with one axis being 
red, one green and the 
third being red, green, 
yellow, orange, or teal. A 
few stones exhibit color 
shift or color change in 
different light. Under 
incandescent light the 
stone will appear red, and 
under fluorescent light it 
will appear green or teal. 
A stone often has red or 
green with schiller bars 

or feathers running through it. 
 Each gem Sunstone is truly one of a kind.  
This makes the gemstone beautiful and fascinat-
ing, but it can be fairly difficult to match with 
other Oregon Sunstones. It is necessary to cut 
and polish a lot of gemstones to come up with a 
suite of matched stones. Oregon Sunstone quite 
often becomes a “favorite stone to cut or carve” 
by gem cutting artists, many of whom come to 
the mine and dig their own rough material. It 
takes a bright polish and cuts with crisp lines that 
lend it to unusual cuts.
 From the beginning, Dust Devil Mining 
Company has put the best rough in the hands of 

Dust Devil Oregon 
Sunstone rough – pho-
to courtesy of Interna-
tional School 
of Gemology
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the top gemstone cutting artists in North Amer-
ica. For several years, we had a gemstone cutting 
artist get-together called “The Dig In.” At “The 
Dig In,” the top artists from all over the world 
came to the mine, dug their 
own gemstones, and shared 
cutting and carving tips with 
each other. Dalan Hargraves 
(Gemstarz), Larry and Stacia 
Woods (Jewels From the 
Woods), Will Cox and Larry 
Winn were frequent visitors. 
We had concerts by Lar-
ry and Stacia, along with 
poetry by world champion 
Cowboy Poet Leon Flick. 
 Quite often these artists, 
who knew each other by 
reputation, met for the first 
time at “The Dig In.” Over 
the years Dust Devil Mining 
Company has supplied Or-
egon Sunstone to gemstone 
cutting artists who have won 
17 AGTA Cutting Edge 
Awards™, including such 
notable artists as William 
Cox, Dalan Hargrave, Krista 
McMillan, and Larry Winn. 
Oregon Sunstones from 
other local mines have 
won AGTA Cutting Edge 
Awards™, including designs 
by Nirinjan Khalsa (Sun-
crystal Mining) and Darryl 
Alexander (Somewhere In The Rainbow). 
 For everyone involved in the Sunstone mining 
industry in Oregon, mining Sunstone is a labor 
of love. It has introduced us to some of the best 

people in the gemstone industry. The number of 
Oregon Sunstone mines has increased from three 
active mines to 10+ mines today.  For the first 
time, enough Oregon Sunstone, both carved and 

faceted, is being mined to 
meet market demand. 
 Several miners formed 
the Oregon Sunstone 
Miners Association 
(OSMA) (www.ore-
gonsunstonema.com) to 
combat the non-disclosure 
diffusion of copper into 
feldspar as was done with 
“Tibetan Andesine,” and 
to create the distinction of 
all natural Oregon Sun-
stone. Members of OSMA 
disclose, and guarantee 
that all Oregon Sunstones 
sold by a member are 
natural. The members 
provide a certificate of 
authenticity upon request. 
Oregon Sunstone is truly 
an all-American, all-
natural gemstone.  It is also 
interesting to note that 
least seven of the Oregon 
Sunstone mines are owned 
or operated by American 
military veterans.
 With the increase 
of mining and its unique 

beauty, all-natural Oregon Sunstone has a bright 
future on the world market of colored gem-
stones.  By Don & Patsy Buford, Dust Devil 
Mining Co., & David M. Baker, GG, AGTA 
Membership and Education Manager

Above: Sunstone 
earring and necklace 
set. Below: rough and 
faceted Dust Devil Sun-
stone, faceted stones 
cut by Larry Woods.
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The
Lightning

Ridge
Collection
by John Ford

®

Dare to be different...

Have an exclusive showing in your store.
John Ford is an award winning designer, 

manufacturer of black opal jewelry and importer 
of loose opals.

2016 AGTA Spectrum 
Award Winner

*Platinum Honors: 
Evening Wear

2016 AGTA Spectrum 
Award Winner

*Platinum Honors: 
Day Wear

AGTA GemFair Tucson Booth 525

LightningRidgeCollection.com      (409)771-7750
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The annual American Gem Trade 
Association Board of Directors’ 
election took place in September 
and brought seven new directors’ to 
the AGTA’s Board. Pramod Agrawal, 
Shanu Gems; William Heher, Rare 
Earth Mining Co.; Gina Latendresse, 
American Pearl Company; and Simon 
Watt, Mayer & Watt were all re-
elected to the Board, having served 
previously. Newly-elected were 
Jonathan Gad, Gad Enterprises; David 
Nassi, 100% Natural; and Shekhar 

chaired by Past President Ruben 
Bindra. The Committee Members 
were John Bachman, Benjamin 
Hackman and Ray Zajiceck. The 
AGTA Board of Directors holds 
elections on a rotating cycle in order 
to guarantee coherence of the Board’s 
long-term plans. The new Board 
Members will be introduced at the 
AGTA Membership Meeting, which 
is open to all AGTA Members and 
will be held Friday, February 3, 2017, 
at AGTA GemFair™ Tucson. 

2016 agta election results
Shah, Real Gems. The Directors’-elect 
will take office February 2017, and will 
serve three-year terms. 
 AGTA would also like to recognize 
those Board Members whose terms will 
be coming to an end in February 2017: 
Gerry Manning, Manning International; 
Niveet Nagpal, Omi Gems; and Larry 
Woods, Jewels from the Woods. Their years 
of service and dedication to AGTA and 
the Board of Directors is greatly 
appreciated.
 The Nominating Committee was 

Pramod Agraway, Shanu Gems 
 

David Nassi, 100% Natural 

 Simon Watt, Mayer & WattGina Latendresse,  American Pearl Co., Inc.

Shekhar Shah,real Gems

 Jonathan Gad, Gad Enterprises William Heher, rare Earth Mining Co.
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Student MeMberS

Vashti hancock
Chilliwack, BC

Jeff Wacker
Laguna Niguel, CA

Ann nygreen 
Walnut Creek, CA

Julie hardies
Amsterdam, NY

stephanie d’Angelo
New York, NY

W E L C O M E
FirM MeMberS

david Cohen 
Rafco International Gem 
Corporation 
New York , NY

ASSociAted induStry  
ProFeSSionAlS

daniel nyfeler
Gubelin Gem 
Lab Ltd. 
New York , NY

MAnuFActuring  
MeMberS

John iversen 
J. Iversen Jewels, 
Inc. 
East Hampton, NY

Wolfgang Vaatz 
Earth Terra 
Erde Inc. 
Rio Rico, AZ
retAil MeMberS

stephen bashinski
Bashinski Fine Gems 
& Jewelry 
Macon, GA

Jacqueline nolan 
AcmeGem Sales and Ap-
praisal Corporation 
Calgary, AB

Kent Miller 
Eichhorn, Gonzales 
& Miller 
Victoria, TX

Martha (Marti) robers
Gem Miracles, LLC 
Maineville, OH



Larry Pelzel, Vice President, Divisional Merchandise 
Manager of Precious Jewels, Neiman Marcus

  Show/Hotel Information: AGTA.org     AGTA Office: 800-972-1162 – info@agta.org     #AGTAGemFair17
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3030 LBJ Freeway, Suite 840 • Dallas, Texas 75234

PADPARADSCHA
SAPPHIRES

ALEXANDRITES

The Padparadscha & Alexandrite Specialists
Call us: 212. 382.1314

50 West 47th St., Suite 1518, New York, N.Y. 10036, U.S.A
Tel. 1-212-382-1314    Email: info@TheRareGem.com

www.TheRareGem.com

AGTA GEM F AIR  TU CSON
January 31st - Feb. 5th 2017   Booth #1002

AGTA GEMFAIR LAS VEGAS
June 4th - 8th 2017     Booth #424

HKTDC HONG KONG INTERNATIONAL
DIA M ON D,  GE M  &  PE A R L  S H OW

   Feb. 28th - March  4th 2017

UBM HONG KONG JEWELLERY & GEM FAIR
September 13th-17th 2017   Booth# AWE-10K33

TRADE SHOWS


