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COVER: Annie llonzeh. Photographer - Andrew Macpherson. Production and 
Styling - Tod Hallman. Hair - Marcia Hamilton for FR8ME. Makeup - Nil Muir. 
Manicurist - Tracey Sutter for Ivy Eleven. Dress: Badgley Mishka - blue deep plunge 
dress. Necklace: Deidre Featherstone, Featherstone Design - Platinum “Celestial 
Explosion” necklace featuring a 49.67 ct. Tanzanite and a 9.80 ct. Opal accented 
with Diamonds (5.43 ctw.), Tanzanites (1.38 ctw.) and tsavorite Garnets (.93 ctw.). 
Ring #1: Dennis de Jonghe, deJonghe Original Jewelry - Platinum ring featuring a 
2.20 ct. Aquamarine accented with Diamonds (0.40 ctw.). Ring #2: Ricardo Basta, 
E. Eichberg, Inc - Platinum “Royal Blue” ring featuring a 12.00 ct. blue Sapphire 
accented with Diamonds (2.59 ctw.). The ring features a detachable 18K yellow 
gold “Quilt” jacket featuring Turquoise accented with Diamonds (.43 ctw.) and 
tsavorite Garnets (.16 ctw.). Earrings: Samuel Sylvio, Samuel Sylvio Designs - 18K 
white gold earrings featuring Paraiba Tourmalines (3.0 ctw.) accented with Paraiba 
Tourmaline melee (.68 ctw.) and Diamonds.
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The American Gem Trade Association is a not-for-profit association of  
United States and Canadian gemstone professionals dedicated to promoting 
awareness and appreciation of natural colored gemstones and cultured pPearls. 

Founded in 1981, the AGTA has over 1,200 members representing leading  
colored gemstone and cultured Pearl wholesalers, retailers, manufacturers, 
designers, colored Diamond dealers, estate dealers and industry professionals.

AGTA Members are proud to uphold the highest ethical standards, agreeing  
to the Association’s strict Code of Ethics and full disclosure of gemstone  
enhancements.

Membership provides you with many exclusive benefits and services: 
Members are eligible to exhibit at some of the most important annual events 
in the gemstone and jewelry industry, including AGTA GemFair™ Tucson, 
AGTA GemFair™ at the JCK Las Vegas Show, and AGTA Pavilions at the 
JA New York Summer Show.

Members are featured in the AGTA Source Directory, both the printed and 
online versions. This is a powerful tool that gives access to a valuable network  
of fellow gemstone professionals. Over 15,000 copies are distributed!

Members stay informed about the AGTA, hot topics surrounding our industry, 
gemstone and jewelry fashion with the quarterly Prism & weekly ePrism.

Members have access to leading industry programs. These programs include 
Bank of America Merchant Services, FedEx Express®, FedEx Declared Value, 
FedEx Office, Association Health Programs and car rentals with Avis and Budget.

Members can also access our AGTA Online Community and gain valuable 
knowledge from our AGTA GemFair™Tucson Seminar USBs and eLearning 
Platform.

The professionalism of AGTA Members continues to set them apart from 
the competition.  

Prism: For further information or to advertise, please contact: 
American Gem Trade Association
3030 LBJ Frwy., Ste. 840, Dallas, TX 75234
T: 800-972-1162  
F: 214-742-7334 
info@agta.org  
www.agta.org 
www.addmorecolortoyourlife.com
@agta_gems
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Dear Fellow AGTA Members,

It’s hard to believe it’s been one year since I became President of AGTA! 
I must say that it’s been a great honor to work so closely with our Board of 
Directors and Committee members to help accomplish the goals for our 
Association. This group of people – YOUR Board members – are dedicated  
and diligent, and are working hard to make all of our businesses, and our 
industry as a whole, better. To be successful, it’s important that we hear from 
you! Take the time to call or email me, or any other Board member with your 
thoughts or ideas on how we can do the best job for you and your business. 
A full list of Board members is listed on page 1 of this PRISM, or you can 
go to our website: http://www.agta.org/about/board.html, and click on any 

name to email directly. Working together makes us even stronger!

Hot on the heels of a very successful AGTA GemFair™ Tucson, comes our next two big events of the 
year! The AGTA GemFair™ at the JCK Las Vegas Show kicks off on Sunday, June 4th and goes through 
Thursday, June 8th at the Mandalay Bay Resort. The AGTA GemFair™ pavilion is a destination for JCK 
Buyers, who are eager to start stocking up for the upcoming holidays. The only loose colored gemstone 
and cultured pearl pavilion in Las Vegas, the AGTA GemFair™ is the place to shop with confidence, as 
you buy from ethical AGTA Members! The AGTA and JCK both offer invaluable marketing tools for 
exhibitors to draw your buyers to GemFair. Many of these tools are low-cost or even FREE! Reach 
out to the AGTA Marketing staff at marketing@agta.org to find out the easiest way to advertise your 
presence in Las Vegas.

And right after JCK comes the deadline for the 2017 AGTA Spectrum Awards™, the most prestigious 
colored gemstone and cultured pearl design competition in the world! The AGTA Spectrum Awards™ 
offer many categories in the competition – so whether your focus is on carving loose gemstones, cre-
ating objects of art or handcrafting one-of-a-kind designs, there is something for everyone!  Our new 
Committee Co-Chairs this year are Mark Schneider and Jonathan Gad; we are certainly excited for the 
expertise and experience they bring to the Committee. Each Spectrum features a unique set of talented 
judges from the industry and we have some exciting names to share with you soon! 

One of the greatest benefits of entering the AGTA Spectrum Awards™ is the opportunity to be seen, 
whether you win or not, by bloggers, editors, stylists and experts at our annual Editors’ Event.  The 
exposure for every entry is immeasurable! You don’t have to be an AGTA Member to enter, but if you 
would like to become of member of AGTA, you have the chance to receive your first entry free! 
More information on this outstanding opportunity is available at spectrum@agta.org.

I’m looking forward what the rest of 2017 brings! See you in Las Vegas –  

Sincerely,

Jeffrey Bilgore
President

F R O M  T H E  P R E S I D E N T
j e f f r e y  b i l g o r e
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It hasn’t escaped our attention that AGTA has enjoyed strong and growing 
attendance at our shows—both the AGTA GemFair™ Tucson and the AGTA GemFair™ 
at the JCK Las Vegas Show—at the same time that many of the international trade fairs 
have been experiencing a slide, both in attendance and reported sales. Baselworld alone 
continued to experience a decline in attendance and saw a 13% decrease in the number 
of exhibitors compared to 2016. 
 Clearly, the jewelry industry is experiencing the challenges of a sluggish recovery in 
the global economy and now, more than ever, needs to reinvent its business model to 
attract more buyers to its doorstep. I suggest that the vibrant experience of our colored 
gemstone and cultured Pearl-focused marketplace is a strong signal that the industry is 
looking to our products to provide a respite from declining interest and sales in other 
product categories.
 For some time, jewelers here in the United States and our neighbors to the north in 

Canada, have flocked to our shows in Tucson and Las Vegas to share in a trade show experience that is focused, com-
fortable, and provides a buying experience that ensures a strong return on each dollar invested. 
 Jewelry designers and jewelry manufacturers continue to incorporate more color into their lines in search of 
shoring up lagging margins. As the focus on color in design and fashion continues to grow, now is the time to take a 
serious look at your business and begin to strategize how you can improve your performance in color. And, perhaps 
more importantly, begin to identify where you can look for strategic partners to help you in the process.
 AGTA is, of course, the trade association whose mission is to promote the sales of colored gemstones and cultured 
Pearls, but I am constantly reminded that many of our colleagues think of it as a group dedicated solely to the 
benefit of colored gemstone traders. In reality, AGTA can be your strongest ally in helping build a colored gemstone 
business in your stores that can reignite excitement among your sales staff, attract new customers to your store and 
bring added profits to your bottom line.

EducatE and ExcitE Your Staff and Your cliEntS

 You may have a killer website and spectacular windows and well thought out showcase displays featuring colored 
gemstones, but the most important touchpoint for your clients will always be the people working for you behind the 
counter. If you want your customers to get excited, you need to get your staff excited. AGTA can provide you with 
a wealth of cost-effective educational materials that will give your staff a much higher comfort level when making a 
colored gemstone sales presentation. We have online eLearning sales courses, brochures, gem cards, and every year we 
record our fantastic education program from the AGTA GemFair™ Tucson and provide a flash drive for you to use in 
your store training. All of these educational tools are free to our members and available at a modest cost to non-
members. At the cost of $350 annually for an AGTA membership, is there anyone out there that does not believe they 
could not pay for the cost of membership just by utilizing these educational materials?

Point of SalE to SuPPort Your invEntorY

 Building a reputation as a jeweler with color in your quiver can take some planning but there are myriad benefits 
that come with it. Color provides you with one more approach to bring more customers into your store. It provides 
you with an infinite range of price points that allow for purchases across a broader customer base. And it can help 
you establish a niche that your competition is unable or unwilling to provide. We can provide you with attractive and 
effective point-of-sale materials that support your sales presentations and provide your clients with the incentives they 
need to purchase from you, not your competition.
 Visit with me and my staff at the AGTA GemFair™ at the JCK Las Vegas Show—we are open on Sunday, June 
4th, one day before the JCK Show, through Thursday, June 8th. And make your plans now to attend the AGTA 
GemFair™ Tucson show, January 30th through February 4th, 2018. Let us help you make your colored gemstone 
business better! .  

Sincerely,

Douglas K. Hucker
Chief Executive Officer

F R O M  T H E  C E O
d o u g l a s  k .  h u c k e r
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 ill you share about  
 yourself, where you  
 grew up, and your  
 family today? 
I am a California native and 
grew up in the foothills of the 
Central Valley. 
 My best friend, Denise, and I 
have been married for 45 years 
and have two children and two 
grandchildren. Life is good. 
 
Tell us the fascinating story of how 
you got your start in the jewelry 
industry.
I was a musician playing in 
nightclubs in Southern Califor-
nia. It was 1974 and I had just 
gotten married. I was tired of 
the music business, the night-
club scene, the big city and I 
needed a change. We discovered 
Los Osos and the central coast 
of California and we made the 
move without any idea how I 
would make a living.
 An old friend had opened a 
“rock shop” in Los Osos and I 
had time to experiment with 
his jewelry-making tools and 
lapidary equipment. I started 
making silver jewelry and cut-
ting cabochons. I kept trying to 
put flat surfaces on stones and 
realized that I needed a faceting 
machine. I missed playing music 
but had found another way to 
express myself. 
 It felt like I should try to 
make a living from stones 
and jewelry. My wife’s parents 
believed in my dream and my 
ability and they loaned me 
$5000. I bought a faceting 
machine, signed up for the GIA 

f i r m  m e m b e r  p r o f i l e
p h i l l i p  you n g man, p h i l l i p  you n g man

gemologist courses, bought 
some Garnet rough and books 
on faceting and started cutting 
stones.

Tell us about the journey from your 
beginning in the jewelry business 
to today.
In 1975, I cut a Garnet and sold 
it to a jeweler for $45. I paid 
$15 for the piece of rough. He 
liked the faceting pattern and 
the polish on the stone. I had 
arrived!
 Things just kept getting 
bigger and better from there. 
Two great children were born. 
The size and price of the rough 
increased. I went on the road in 
California and sold my stones 
to jewelers and started exhibit-
ing at the Tucson Show. I found 
myself traveling to the sources 
to buy. 
 First came a rugged month 
in northern Brazil. Next was 
East Africa and my opportunity 
to work with Tanzanite and all 
those beautiful Garnets. Then I 
started chasing after Sapphires 
and there have been many trips 
to Sri Lanka and recently 
Madagascar. 
 In 2004 I was granted design 
patents and trademarked names 
for two Diamond cuts. “The 
Excalibur™” and the “Passion 
Flower™,” were produced in 
white Diamonds by a DeBeers 
sightholder in Antwerp and 
champagne colors were cut by 
a company in Mumbai. These 
Diamonds were available in the 
United States until 2009 when 
all inventory was sold to one 
jewelry company. I found that 
I preferred to spend my time 
searching for rough and cutting 
colored stones instead of selling 
Diamonds. I learned a lot about 
the Diamond industry and it 
was a great experience.
 Fast forward to 2017... I am 
still cutting, but at a slower pace. 
I continue to travel and buy 
rough. I still feel excitement 
when I finish a stone and look 
at it for the first time and I keep 
searching for that perfect bal-
ance of shape, number of facets 

and reflective pattern. 
 
 Tell us more about the person who 
introduced you to the jewelry indus-
try and about your love for colored 
gemstones.
I went to school with a fellow 
named Steve Clapham. When 
we graduated from high school 
Steve moved to San Francisco. I 
heard that he had left the coun-
try and lost track of him for a 
few years but then our paths 
crossed again.
 He told me stories of his 
trip to Afghanistan, Pakistan 
and India. He met a fellow in 
northern India who showed 
him beautiful Sapphires. He 
went to the Kashmir valley and 
through the Khyber Pass. It was 
a treasure hunt and it sounded 
like fun and I wanted to do that 
too! He was the catalyst for my 
career in colored stones.

What initially attracted you to 
AGTA?
Initially, the only reason I was 
interested in joining the AGTA 
was because they sponsored the 
best show in Tucson and that is 
where I wanted to exhibit. 
After joining the AGTA, I 
realized the value of the 
organization and all the good 
things that it does.

Above: Phillip and 
Denise Youngman at 
2007 AGTA
Spectrum Awards™.
Below: Phillip 
Youngman in 
Beruwala, Sri Lanka. 

W
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What is your favorite colored gem-
stone? And why?
I like Zircon. It comes in a lot 
of different colors, has great op-
tical properties and lends itself 
well to my style of cutting with 
high crowns, small tables and 
brilliant style pavilions. I have 
fun with Zircon. 
 But my favorite colored 
stone is Sapphire in all its colors. 
 There is nothing quite 
like the rush I feel when I go 
searching for Sapphires in Sri 
Lanka. I buy a nice piece of 
Sapphire rough and choose 
how to cut the stone and then 
hopefully sell my finished stone 
for a profit so that I am allowed 
to go through the whole 
experience again. I call it the 
“Stone Game.”

During your activity and in-
volvement in the jewelry industry 
what changes to the trade have 
you witnessed? Also, how are you 
guiding your firm to meet today’s 
challenges?
Since I have been in the jewelry 
industry the two things that 
have had the biggest effect on 
the trade are: the aging of the 
baby boom generation and the 
internet.
 I continue to do business the 
same way I always have. I have 
a small group of loyal custom-
ers and associates that buy and 
help me sell my stones. I do 
not have a website and choose 
not to participate in social 
networking. At this stage of my 
life and my career, I prefer to 
spend my time cutting stones 
and allow others to promote 
my work. 

Please share your thoughts on 
responsible sourcing and social re-
sponsibility in the colored gemstone 
industry.
I am proud to say that due to 
my success as a gem cutter, I 
have been able to buy gem 
rough from miners and inde-
pendent dealers in several of the 
source countries of the world.  
 My gem purchases are help-
ing families survive. Without 
the colored gemstone business, 
many people at the source 
would not be living as well as 
they are.
 But, I have seen devastation 
of forests and habitat. As long 

Top: “Passion 
Flower™” diamond 
design patent.
Bottom left: 
“Passion Flower™ 
diamond top view.
Bottom right: 
“Passion Flower™

diamond side view.

as there is demand for these 
shiny little pebbles, the officials 
in countries that have colored 
gemstone deposits must take 
it upon themselves to protect 
all their natural resources and 
restrict mining to appropriate 
areas and not be financially 
influenced by the usual corrup-

tion that is common in these 
countries.

Tell us about your firm today. Who 
works with you in the office?
I have always worked alone.

What has your membership with 
the AGTA meant for/to you?
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Figure Legend;
Image 1. Phillip and Denise Youngman at 
2007 Spectrum Awards.
Image 2. Phillip Youngman in Beruwala, Sri 
Lanka.
Image 3. “Excalibur™” diamond side image
Image 4. “Excalibur™” diamond top view.
Image 5. “Passion Flower™” diamond side 
image.
Image 6. “Passion Flower™” diamond top 
view.
Image 7. Scan of “Excalibur™’ diamond 
design patent.
Image 8. Scan of “Passion Flower™” 
diamond design patent 
  By David Baker, GG, AGTA 
Membership & 
Education Manager

AGTA = sales and therefore 
more money and a better life.
It is an honor to be in the 
organization. Thanks!

Whom have you admired in the 
colored gemstone industry?
I admire and respect any person 
who can stay in the colored 
gemstone industry and make 
their living from it honorably, 
for an extended period of time.  
 This is not an easy business 
now, although it was in the past. 
Anyone can get into the stone 
business, but most cannot stay 
in it and be successful.

You are a citizen of the world……
What is your favorite city? Favorite 
hotel in the world and why? All 
time favorite restaurant in the 
world?
I have done my share of trav-
eling but my destinations are 
always countries that produce 
gemstone rough. Most of these 
locations are “third world” and 
underdeveloped countries and 
the amenities are often not 
memorable in a positive way. 

What is your favorite location in 
the world and why?
My favorite location in the 
world is my office. I work from 
home and my office / studio is 
separate from the main house. 
There are lots of windows that 
look out on my backyard which 
is full of coastal oak trees. My 
faceting machine, my desk, the 
safe, the computer desk and 
T.V., and my bass guitar; every-
thing is here that I need. It is 
my sanctuary.

Tell us something about you that 
no one knows but you have always 
wanted to share.
I served in the U.S. Air Force 
for 4 years and was trained 
as a weather observer. I did a 
one-year tour of duty in South 
Vietnam and was assigned to 
several different Army helicop-
ter bases to disseminate weather 
data. I was honorably discharged 
in 1970.
 My experiences in Vietnam 
prepared me, I think, for all of 
the traveling I have done as a 
gem cutter. 

 By David M. Baker, GG, and 
Phillip Youngman

Top: ““Excalibur™” 
diamond design 
patent.
Bottom left: 
“Excalibur™” 
diamond side view.
Bottom right: 
“Excalibur™” 
diamond top view.
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ANNIE ILONZEH
PRETTY AS A PRINCESS IN AGTA’S SPECTRUM AWARDS™–WINNING JEWELRY

F or actress Annie Ilonzeh, transforming
 into a character on the big screen is much
  like getting glammed up for the red
 carpet. The stunning 33-year-old, who
 guest starred as sultry reporter Harper
 Scott on season two of the hit TV series
 ”Empire,” is a tomboy at heart. But during
 a recent shoot accessorized with the 
American Gem Trade Association’s 2016 Summer 
Spectrum Awards™–winning jewelry, the actress felt like 
a real-life princess.
  “For the shoot, I put on this beautiful dress and I was 
actually spinning around and experiencing the life of 
the dress and the mood and the vibes,” said Ilonzeh. 
“You feel beautiful in the dress and hair and makeup 
and then I got the jewelry and I felt glamorous like a 
princess, like a queen,” she explained. “It complete-
ly transforms you, at least me I felt, into a completely 
different person.”
  The actress, who spends her spare time practicing 
yoga, chilling with friends or doing DIY projects at 
home, is as down-to-earth as one might expect of a girl 
from Grapevine, Texas. For every day, her look is casual 
chic complete with simple jewelry such as her favorite 
watch, Amethyst ring and earthy beaded bracelets – to 
keep her balanced. Landing roles as Maya Ward on 

“General Hospital” and Kate Prince in ABC’s 2011 re-
boot of “Charlie’s Angels” have helped Ilonzeh’s star rise 
in Hollywood, but she also has aspirations to go behind 
the scenes. “I’m trying to work on getting my own 
script in the works and starting from the writer’s side, 
the other side of the camera,” said the actress.
  Meanwhile, her career continues to propel her on 
screen. Ilonzeh’s recent TV credits include “Person of 
Interest,” and she appeared in “Passengers,” the sci-fi 
feature film, which stars Jennifer Lawrence and Chris 
Pratt. In the upcoming Tupac Shakur biopic “All Eyez 
on Me,” Ilonzeh stars as Kidada Jones, the late rapper’s 
fiancé and daughter of legendary music mogul Quincy 
Jones. “It was pretty moving,” said Ilonzeh of the film, 
which is slated to be released summer of 2017. The 
movie’s retro ‘90s wardrobe, she said, helped her get into 
character. “I had so much fun in wardrobe,” said Ilonzeh 
who reminisced about the era’s baggy jeans, Nike Air 
Force 1’s and midriff-baring tops. “Some pieces were 
super authentic so it was really fun; it instantly gives you 
the spirit, the feeling of it, too, when you go back and 
you play dress up with that kind of stuff,” she said. 
  Whether sporting vintage ‘90s wardrobe apparel on 
camera or wearing couture on the red carpet, the right 
clothing and accessories make all the difference. During 
the AGTA Spectrum Awards™ photo shoot, Ilonzeh 
wore a black strapless gown by Black Halo, which was 

accented with the stunning First Place Evening Wear 
winner, a platinum necklace featuring 21 unheated 
Mozambique Rubies accented with Diamonds by 
David Gross, David Gross Group. It was paired with 
other winning pieces including the winner of the Gem 
Diva Award Classical, an 18K white gold “Bridget” ring 
featuring a 3.08-carat oval Ruby accented with Rubies 
and Diamonds by Heena Chheda Shah, Real Gems, Inc. 
and the stunning Third Place Bridal Wear winner, a pair 
of 18K white gold earrings featuring red Spinels accent-
ed with Diamonds by Caroline Chartouni, Caroline C. 
  “The pieces—they were so glamorous,” said Ilonzeh, 
who added that the shoot was one of her most mem-
orable jewelry experiences. “This photo shoot—really 
exploring with different beautiful jewels and feeling 
great in every single piece—majorly memorable. I can’t 
even think of a time on set when I had as much fun,” 
she said. 
  Ilonzeh typically wears neutral shades on the red 
carpet, but the photo shoot gave her the opportunity 
to experiment with color. She wore a vibrant lavender 
dress by Farah Angsana, which was accented with the 
incredible “Gift from the Abyss” pendant featuring a 
124.73-carat carved Kunzite complemented with blue 
Zircons and Diamonds by Lorenzo Chavez, Geo-
gem-USA. Not surprisingly, the stunning necklace won 

the Fashion Forward category. It paired perfectly with 
pieces such as the Honorable Mention Bridal Wear 
winner, 18K rose-gold “Snow Blossom” convertible 
earrings featuring lavender Chalcedony accented with 
Moonstones, pink Sapphires, Amethysts and Diamonds 
by Jessica Neiwert, Jessica Nei.
  “The color was really inspiring actually because I think 
you get into a routine and you know what works,” said 
the actress who explained that she will occasionally 
“pop a color here and there,” but it was fun to ex-
periment with more. “Their pieces were bold in size 
and shape and in color and creativity. So it was really, 
really fun. Some of them were like rainbows,” Ilonzeh 
explained. One especially colorful piece, a 14K white 
gold ring featuring a 4.97-carat bi-colored Tourma-
line accented with tsavorite Garnets, Tourmalines and 
Diamonds by Derek Katzenbach, Katzenbach Designs 
received the Best Use of Color award. Ilonzeh also wore 
a bold Platinum “Electric Blue” necklace, which features 
a black Opal accented with Diamonds, created by John 
Ford, Lightning Ridge Collection by John Ford, and 
captured the Platinum Honors Evening Wear title.
  “I put them on and felt like a princess in every single 
look. Every look was a different princess and had a dif-
ferent attitude and a different feeling to it,” said Ilonzeh.
  “I felt so honored to be wearing these beautiful jew-
els.”  By N. Jayne Seward
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Dress: Farrah Angsana - purple gown
Necklace: Lorenzo Chavez, Geogem-USA 
- Platinum and 18K yellow and rose gold “Gift 
From the Abyss” pendant featuring a 124.73 
ct. carved Kunzite accented with blue Zircons 
and Diamonds (.82 ctw.).
Ring #1: Naomi Sarna, Naomi Sarna Designs 
- 20K yellow gold “Harem Petal” ring featuring 
Diamonds, Sapphires, Amethysts and Rubies.
Ring #2: Shuang Feng, Fon Shon Jewellery 
Art & Design - 14K white gold with 18K rose 
gold plating ring featuring an oval Morganite 
accented with Diamonds.
Earrings: Jessica Neiwert, Jessica Nei - 18K 
rose gold “Snow Blossom” convertible earrings 
featuring lavender Chalcedony (13.50 ctw.) 
accented with Moonstones (1.66 ctw.), pink 
Sapphires (.41 ctw.), Amethysts (.29 ctw.) 
and Diamonds (.54 ctw.).
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  here is a difference between what men 
buy women, and what women buy women. 
The self-purchasing power of la femme is ever 
growing in fine jewelry. When the jewel du 
jour isn’t an engagement ring, or a gifted 

anniversary or holiday surprise, it is important, 
as an industry, to be aware of the trends.

Whether celebrating new beginnings, or a job 
well done, purchasing one’s own fine jewelry 
is a liberating experience. Seen not only as an 

investment, but as a “treat,” the shift towards in-
creasing self-purchase is being embraced by the 

trade. Listen up, because this is what women 
want.  By Olga Gonzalez, FGA DGA

T

WHATEVER LOLA WANTS,
LOLA GETS

And by “Lola,” we mean LADIES.

Left:18K rose gold 
ring featuring pink 
Spinels accented 
with Diamonds 
from Bavna.
Right: 18K yellow 
gold ring featuring 
Paraiba Tourmalines 
accented with Di-
amonds from Bavna.
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LINE OF SIGHT STATEMENT 
PIECES

Women naturally enjoy viewing their jewelry throughout the day, not just when they look in the 
mirror. Therefore, it isn’t surprising that when buying for themselves, they often turn to statement 
pieces within their line of sight. Cocktail rings, cuff bracelets, layered bangles, and long necklaces 
provide the satisfaction of being easily admired while wearing them. For women who want to 

enjoy their jewelry, as opposed to seeing others enjoy it on them, big and bold reigns. 

Top: Rose gold lariat 
necklace featuring 
Labradorite accented 
with Diamonds from 
William Travis Jewelry.
Bottom: 18K yellow 
gold bracelet featur-
ing Mexican Opal 
accented with 
blue Zircons and 
tsavorite Garnets 
from Crevoshay.
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A: 18K yellow gold 
necklace featuring 
black Diamond 
beads accented 
with white Dia-
monds from Naomi 
Sarna Designs.
B: 18K yellow gold 
ring featuring a black 
Opal accented 
with Emeralds and 
Diamonds from 
Crevoshay.
C: 18K yellow gold 
ring featuring a blue 
Zircon accented 
with Tourmalines 
and Diamonds from 
Crevoshay.

LINE OF
SIGHT 

STATEMENT 
PIECES

A.

B. C.
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A: 18K white gold 
necklace featuring 
moon Quartz tassels 
accented with 
Diamonds from 
Goshwara.
B: 18K yellow gold 
necklace featuring 
Citrine and ruti-
lated Quartz from 
Goshwara.
C: 18K yellow gold 
necklace featuring 
Tanzanite beads 
accented with white 
South Sea Pearls and 
rubellite Tourmaline 
from Goshwara. 

LINE OF SIGHT STATEMENT 
PIECES

A. C.B.
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The most important colored gemstone and cultured pearl design competition in the industry. 

Entry  Deadl ine : June  30 , 2017
New York Drop  Off : July  11, 2017

For more information on the 2017 AGTA Spectrum Awards™ call (800)-972-1162 or visit agta.org/awards.
Open to U.S. and Canadian entrants.

#AGTASpectrum17

LIFE ISN’T
BLACK AND 

WHITE SO enter 
THE 2017 AGTA 

SPECTRUM 
AWARDS™
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Women are moving away from brightly colored gemstones, and are trending towards colors and price 
points that offer more variety with everyday fashion. Gemstones with neutral colors and varied 

undertones match wardrobes more easily. 

 Glenn Preus, Gem Cutter and Owner of Glenn Preus, Ltd. says, “Over the last seventeen years, 
I have curiously noticed a steady trend in the trade buying from manufacturers, designers and 
retailers who purchase my stones. The one common denominator they all have is a prominent 

clientele of self-purchase women. Studying fashion and paying close attention to trends, it became 
clear that women truly understand the complexity of color, and value subtle undertones much more 

than men do. You see this in the fashion industry all the time.”

 A gem with a mauve or rose color, as opposed to a vivid violet or hot pink, is easier to match 
with day-to-day work attire. Without overpowering at the office, subdued stones accentuate a 

professional look. John Dyer, Gem Cutter and Owner of John Dyer & Co., echoes the sentiment 
saying, “It is interesting to note that the retail public likes a far wider range of colors and subtleties of 
colors that jewelers would traditionally never buy. Yet when presented with unusual shades, it has been 
shown over and over that the public often likes ‘fashion’ colors similar to those they buy in clothes.” 

A: 4.25 ct. purplish 
pink unheated Sap-
phire from Glenn 
Preus, Ltd.
B. 4.73 ct. pink 
Tourmaline from 
John Dyer & Co. 
C. 3.47 ct. violet 
Sapphire from John 
Dyer & Co.
D. 6.27 ct. Aqua-
marine from John 
Dyer & Co.

SUBDUED COLOR MEETS 
FASHION

A.

B.

C.

D.
F.
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www.sophiad.com
Instagram: Sophiadjewelry

580 5th Avenue 21st Floor
New York, NY 10036



22

The edgy look is better than ever. Diverging, sharp angles are back, but with a lot of colored 
gemstones. Designers are mixing and matching gem materials to create unique, stand-out looks. 

In 2016, the minimalism of angular lines focused on an “all precious metal” look. It is refreshing to see 
the incorporation of mixed colored gemstones adding a new kind of edginess with the unexpected 

combination of complementing stones.

 Brenda Smith, Designer at Brenda Smith Jewelry, says, “Today’s female self-purchasers are looking 
to display their individuality in how they adorn themselves. Geometric shapes are seen in much of 
today’s jewelry styles. Angular jewelry lends itself to minimalism in shapes and sizes, which can also 

reduce costs. The angular style moves seamlessly from casual to business wear to evening to bridal, etc. 
Millennials want to express themselves in their adornment, but in today’s language and not the 

opulence of days gone by.” 

C.

B.

ANGULAR LINES LEARN TO 
COLOR BLOCK

A: 18K yellow gold 
“Wright” earrings 
featuring Labrador-
ites accented with 
green and blue Tour-
malines, Citrines, 
pink Sapphires 
and Diamonds 
from Brenda Smith 
Jewelry.
B: 18K rose gold 
ring featuring a 7.50 
ct. Paraiba Tourma-
line accented with 
Diamonds from 
Bavna.
C: 18K yellow gold 
stud earrings featur-
ing black Diamonds 
(6.0 ctw.) accented 
with blue Sap-
phires (1.26 ctw.) 
from Naomi Sarna 
Designs.
D: 18K white and 
yellow gold cuff 
featuring a Sunstone 
accented with 
multi-colored Sap-
phires from Brenda 
Smith Jewelry.

A.

D.
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212.869.5670           
   

Follow SunaBros

Dreamed, designed and
crafted in America.

Elegance is always in style.COUTURE Las Vegas  Salon 509

Prism-Ad.indd   1 4/18/17   11:25 AM
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When the look is pulled off, mismatched earrings have an aura of cool like no other. Whether the 
mix is understated, by casually switching up the patterning of gems and their colors and shapes, or 

bold by meshing two different motifs, it is fearlessly chic when mastered. 

 Bella Campbell, Jewelry Designer/Owner at Campbellian Collection says, “Purchasing mis-
matched earrings is appealing to a woman’s fashion sense, to be original, different...showing her 

individuality. It is a victory for her not to answer to anybody, because she can!”

 The trend is also incredibly practical for all the disappearing earrings of the world. Now, single 
earrings can come back out of the drawer and be united with a friend for a new, perfect pair. If only 

we could do the same for socks.

B.

MISMATCH 
MADE IN HEAVEN

A: 18K yellow gold 
earrings featuring 
pink Tourmaline 
accented with blue 
Zircons, pink  and 
green Tourmalines 
from Crevoshay. 
B: 18K white gold 
earrings featuring 
lavender, red and 
pink Spinel accent-
ed with Diamonds 
(0.52 ctw.) from 
BHI Campbellian 
Collection.
C: Platinum earrings 
featuring Tanzanite 
and rubellite Tour-
malines accented 
with Diamonds 
from Goshwara.

C.

A.
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PEEKABOO
Playing the game with a little munchkin is loads of fun. Wearing peekaboo is even better. Every wom-

an needs a pair of peekaboo earrings, and these babies conform to all tastes. Whether into 
Diamonds, Pearls, gold, or colored gems, peekaboos can be incorporated into any accessory repertoire. 

From dainty to daring to classical, style is achieved. Now that earring backs have been elevated to a 
new level, the l’oreille has never been sexier.

 These fine jewelry trends in women’s self-purchases have two things in common: awareness and 
visibility. Whether the jewelry is physically easier to see, reflects more undertones while staying 

“natural” (i.e. awareness), or is attention grabbing with an unexpected surprise (i.e. visibility), these 
trends convey the aura of the self-purchasing woman. Earning her own salary and ready to spend, she 

shows her influence from workplace to wallet to jewelry wardrobe. 

A: 18K white gold 
“Caprice Multiway 
Eclipse” convertible 
earrings featuring 
Tahitian Pearls and 
cultured Pearls 
accented with 
Diamonds from 
Mastoloni Pearls. 
B: 18K yellow gold 
“Caprice Crescent” 
convertible earrings 
featuring 8.5-9mm 
cultured Pearls 
accented with Di-
amonds (.20 ctw.) 
from Mastoloni 
Pearls.
C: 18K yellow gold 
“Caprice Square” 
convertible earrings 
featuring 8.5-9mm 
cultured Pearls 
accented with Di-
amonds (.24 ctw.) 
from Mastoloni 
Pearls.

B.

A.

C.
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JCK-AGTA Las Vegas June 2017 Booth #427
Tucson AGTA Gem Fair, Booth #222

MJSA/JA New York March 2017
SNAG Conference May 2017 New Orleans, LA    

G&LW Orlando, FL & Franklin, NC   

RARE EARTH 
MINING CO
www.RareEarthMiningCo.com  

Bill.RareEarth@gmail.com   
Curt: 203.520.1208

send your e-mail address to:  
Curt.RareEarthMiningCo@gmail.com 

and receive special discounted offers

See our Tucson 22nd Street Show booth also !
Huge display ● Unique one of a kinds ● & close out items

Booth C26: Jan 26th to Feb 12th - 9am to 6pm

Collection   Perfection
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Top: AGTA GemFair™ 
Buyers shopping the 
GemHall fl oor. 
Middle: Overview of 
the GemHall at AGTA 
GemFair™ Tucson 
2017.
Bottom: AGTA 
GemFair™ Buyers 
enjoying the wide va-
riety of the Food Truck 
Café at the Tucson 
Convention Center.  

“As attractive and pleasant 
as AGTA GemFair™ Tucson is, 
business people today don’t 
come to shows just for the 
sunshine and the food, they 
come for business. At Gem-
Fair, serious buyers can do 
their business and also enjoy 
the total Tucson experience.” 
Douglas Hucker,  AGTA CEO
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Top Left: The Smith-
sonian Institution, 
celebrating 25 years 
since the discovery of 
the tsavorite Garnet 
and the late Campbell 
Bridges of Bridges 
Tsavorite.
Below Right: 
Cultured Pearl Asso-
ciation of America, 
Inc. booth at AGTA 
GemFair™ Tucson. 

The 2017 AGTA GemFair™ Tucson was held at the Tucson Convention Center, 
January 31 – February 5, 2017. With attendance numbers showing a steady and strong presence in 

attending companies, and the positive energy buzzing throughout the duration of the entire show, 
it is safe to say that this was one of the strongest GemFair’s in recent history.

“Color is absolutely 
here to stay.”  
Victor Velyan, 

Victor Christy Studios

“AGTA GemFair™ Tucson is important to my business 
because I come here to figure out what I am going to 
do for the whole year.”  
Ray Griffiths, Ray Griffiths Jewelry

Mid Left: The 
Authors’ Table 
featuring Richard W. 
Hughes, Hayley A. 
Henning and Richard 
W. Wise. 
Mid Right: Some 
of the crew from the 
Jewelers’ Mutual 
Insurance Company 
booth in the Galleria. 
AGTA GemFair™

offers the most 
extensive array of 
special service booths 
in Tucson! 
Bottom: AGTA 
GemFair™ Buyers 
enjoying the Tools, 
Technology and 
Supplies Pavilion – 
the only one of its kind 
in Tucson! 
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Top: Gary Dawson, 
of Gary Dawson 
Designs, presenting 
“Wax Work Tech-
niques” as part of 
the MJSA At the 
Bench Live program, 
exclusively at AGTA 
GemFair™ Tucson.
Middle: Marana 
United School District 
students looking at 
gemstones during 
their learning session 
at AGTA GemFair™.

“AGTA GemFair™ is signifi cant amongst all of the other Tucson shows because 
the greatest quality of gemstones are sold at this show. Designers and retailers 
that are interested in quality, come to this show fi rst to get fi rst picks then they 
fi lter out to other shows.”  Jennifer Heebner, jenniferheebner.com 

Bottom: AGTA’s 
CEO, Douglas Hucker 
teaching students 
from Marana Unit-
ed School District 
all about colored 
gemstones at AGTA 
GemFair™ Tucson. The 
students attended 
GemFair as part of an 
education outreach 
program sponsored 
by the Diamond 
Council of American 
(DCA).



SOME OF THE
2017 SEMINAR TOPICS

Sourcing Colored 
Gemstones in Afghanistan & 
Central Asia
Gary W. Bowersox 

Gemstones & 
Gem(m)ologists
Alan Hodgkinson

Intellectual Property Law 
SaraYood 

Appraisal Essentials
Cosmos Altobelli 

Proof of Provenance
Klemens Link, Gubelin Labs 

Sustainable Gemstones 
Sheahan Stephen

Market Update
Richard Drucker 

Detecting Jade Imitations 
& Treatments 
Jeff Mason & Renee Newman 

Spectacular Spectrums 
Pat Daly

Rough Diamond “C’s” 
Diamonds of Color
Chandra Hom 

Roundtable - Live
Betty Sue King 

Responsible Sourcing 
Kate Peterson

Secrets of the Gem Trade 
Richard Wise 

7 CXJ Years of Cultured 
Pearls
Elisabeth Strack

Pegmatites as Sources  of 
Colored Gemstones
William “Skip” Simmons, Ph.D. 

New Directions, Advance-
ments and Techniques
Alan Hart, CEO, Gem-A 

Updates from the 
Laboratory-American 
Gemological Labs
Christopher Smith, President, AGL

Update on Mining & Gem 
Production from Burma, 
Sri Lanka, Thailand
Edward Boehm 

Ivory- Fossil and Modem and 
the Laws Surrounding Them 
Eric Fritz, Gem-A

Mining for Gemstones
Jim Clanin, Geologist 

Sourcing Pink Diamonds 
Branko Deljanin, President, CGL-
GRS

No Stone Left Unturned -A 
High Life in the World of 
High Jewelry 
Larry French 

& Many More!

EDUCATION 
IN A FLASH

2017 AGTA GEMFAIR™

TUCSON SEMINAR SERIES
The industry’s best and brightest shared their insights and expertise at AGT A 

GemFair™ Tucson 2017. We’ve put these powerful tools at your fi ngertips in a handy 

thumb-drive for only $50. To purchase the 2017 AGTA GemFair™ Tucson Seminar 

Series, click below to access the order form or contact David Baker at the AGTA: 

PHONE: 1.800.972.1162 EMAIL: sales@agta.org
@agta_gems

>
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Top: Paul Cohen and 
AGTA Membership 
and Education 
Manager, David Baker.
Middle: AGTA 
Membership Manag-
er, David Baker; AGTA 
Tradeshow Manager, 
Mary Lou Keen; AGTA 
Tradeshow Assistant, 
Kimberly Petersen; 
and AGTA Marketing 
Manager, Megan 
Whitmire. 

“If you are in the jewelry business, you have to come to GemFair. You have 
to see what happens there, it is not like other industry trade shows… It is 
unique because the buyers are passionate and the sellers are passionate… 
when you put everyone together, it’s magical.” Danielle Barber, Suna Bros. 

Bottom Left: 
Monica Stephenson, 
Jessica Herner, Megan 
Whitmire and Robert 
Weldon on the WJA 
Social Media X Gems 
2.0 panel.
Bottom Right: Llyn 
Strelau and Rodney 
Shaver, of Jewels by 
Design, LLC stop by 
the AGTA booth to 
visit!

“The show was strong for us. Most of 
our buyers during the fi rst two days of 
the buying frenzy were American com-
panies, but we had some good interna-
tional sales to European companies as 
well.  Buyers came to us for “one-of-a-
kind” and our display of extraordinary 
traphiches was a big hit!” 
Simon Watt, Mayer & Watt
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Top: Ruben Bindra, 
B&B Fine Gems, 
receiving the 2016 
Summer AGTA 
Spectrum Awards™ 
Best of Show Award 
from AGTA Board 
President, Jeffrey 
Bilgore. 
Right: AGTA CEO, 
Douglas Hucker 

AGTA Spectrum Awards™ Gala took place Saturday, February 4th at 
the Tucson University Park Marriott. The Gala featured an awards 
presentation for Spectrum winners and wrapped up the night with 
celebration, dinner and dancing! The AGTA presented the annual 

Leon Ritzler Honorary Member Award to Richard Greenwood of 
A.F. Greenwood and the late John Parrish of John Parrish 

Photography. The last award of the Spectrum competition was also 
revealed, the Buyer’s Choice Award; John Ford, Lightning Ridge 

Collection by John Ford was the winner.

presenting the 
awards. 
Right: 2016 
Summer AGTA 
Spectrum Awards™  
winners of the 
Platinum 
Honors™ Awards, 
sponsored by 
Platinum Guild 
International. 
Bottom: B&B Fine 
Gems team – 
Ruben Bindra, 
Sabrina Bindra, 
Lavi Bindra and 
Dave Bindra.
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AGTA Gem Fair
Tucson, AZ
January 31 - February 5, 2017
Booth #1023

P.O. Box 1045, McMurray, PA 15317
Phone:
Fax: 
Email: 

1.800.245.1079
724.942.2910
penngemint@aol.com

Penn Gem International

Penn GemPenn Penn Penn Penn Penn Penn Penn Penn Penn Penn Penn Penn Penn Penn Penn Penn Penn Penn GemGemGemGemGemGemGemGemPenn Gem

AGTA Gem Fair
Las Vegas, NV
June 4 - June 8, 2017
Booth #304
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Top: Featherstone 
Design and Nomad’s 
staff members cele-
brating at the Gala. 
Right: Ricardo Basta, 
Zoltan David and 
Llyn Strong receiving 
their AGTA Spectrum 
Awards™ trophies. 
Middle: Gala attend-
ees enjoying dinner 
before the dancing 
begins!

Bottom Left: 
AGTA Board 
President Jeffrey 
Bilgore with 
Trudy and Richard 
Greenwood, A.F. 
Greenwood.  
Richard was 
presented with 
the Leon Ritzler 
Honorary Member 
Award. 
Bottom Right: 
Douglas Hucker, 
AGTA CEO and 
Terry Chandler, 
President / CEO, 
Diamond Council 
of America (DCA).  
The DCA is a long-
time sponsor of the 
AGTA Spectrum 
Awards™ Gala.
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 *  FedEx shipping discounts are off standard list rates and cannot be combined with other offers or discounts. 
Discounts are exclusive of any FedEx surcharges, premiums, minimums, accessorial charges, or special handling 
fees. Eligible services and discounts subject to change. For eligible FedEx services and rates, contact your 
association. See the FedEx Service Guide for terms and conditions of service offerings and money-back guarantee 
programs.

 †  Black & white copy discounts are applied to 8-1/2" x 11", 8-1/2" x 14", and 11" x 17" prints and copies on 20-lb. white 
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American Gem Trade Association 
members save big on select 
FedEx® services

Enroll today! 
Just go to enrolladvantage.fedex.com/3780
and enter passcode 942GR1. Or call 1.800.475.6708.

Your AGTA Member Discounts*

Up to 

43%
off

FedEx Express® U.S. services

Up to 

39%
off

FedEx Express international services

Up to 

15%
off

FedEx Ground® services

Up to 

15%
off

FedEx Offi ce®† services

American Gem Trade Association
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Top: The AGTA Gem 
Cam was a hit! 
(inset:) Terry and 
Cindy Chandler 
posting from the 
Gem Cam.
Middle:  Judy Evans, 
Judy Evans Designs; 
Erica Courtney, Erica 
Courtney, Inc.; Rachel 
Jackson, The Knot; 
Mariana Gomez-
Sanchez and Sheila 
Siu, Erica Courtney, 
Inc. taking photos on 
the AGTA Red Carpet!  
The Knot is the 
sponsor of the Bridal 
Category of the AGTA 

Spectrum Awards™.
Left: AGTA’s #Gem-
bassadors – Hannah 
Becker of Diamon-
doodles and Becky 
Stone of Diamonds 
in the Library.
Far Right Top: 
Rachel Jackson, The 
Knot; Bernadette 
Mack, Executive 
Director of the 
Women’s Jewelry 
Association; and 
Ben Smithee, The 
Smithee Group.
Far Right 
Bottom: Jill Jarmel 
and Eileen 
McClelland of 
Instore  with Cindy 
Chandler, DCA. 
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m e m b e r  p r o f i l e
carte r  malouf, carte r  malouf  private  j ewe le r 

obse s s ive  color  d i sorde r

  hen I first got into
  the jewelry 
  business a quarter 
century ago, Diamonds were de 
rigueur as a ‘girl’s best friend.’ 
Though the glitter that carried 
that distinction did not bite me 
the way the rest of the indus-
try did, I do have to make my 
living being a glitterati. The 
bug that bit me was one that 
continues to infect me, and I 
hope I continue to pass on its 
infectiousness: Obsessive Color 
Disorder (OCD). As a merchant 
in this business, I have always 
found the folks who have the 
talent of describing colored 
gemstones and their importance 
are just as much artists as the 
bench jewelers who craft the 
pieces around the stones and 
the designers who come up 
with the pieces. 
 Using my background grow-
ing up in an art-appreciative 
family, I utilized my learnings 
from time at museums and 
galleries along with listening to 
lyrics from all types of music to 
practice my craft of explanation. 
What we do in the jewelry 
field, more than anything, is 
perfect this craft. We don’t 
sell in our line of work—we 
explain. We direct a symphony, 
and if we didn’t have color in 
the music, we wouldn’t have 
notes. As such, the world of 
colored gemstones has been my 
symphony of choice for the last 
20 years. 
 So how did this journey 
begin—my passion for colored 
gemstones? I was always inter-

ested in geology, but the pivotal 
point that hooked me over to 
the gemology side was visiting a 
gentleman named Joe De Bella 
at his shop in Santa Fe, NM. I 
wasn’t even thinking of being 
in the jewelry business, but I 
was smitten with the colored 
stones I was shown. I have Joe 
to thank for allowing some kid 
on his bicycle to stop in and 
ask questions, and for taking the 
time to explain what he was 
seeing. 
 Eventually, as I started work-
ing for one of the 
leading jewelers in 
Dallas, my Obses-
sive Color Disorder 
took root. Taking 
my lead from clients 
who loved colored 
gemstones allowed 
me the opportunity 
to find them the 
best of what was out 
there. The clients 
that permitted me 
to do this never 
really got noticed 
for their large Dia-
monds, but always 
got noticed for their 
colored gemstones; not  
necessarily for the size of their 
stone, but for the strength and 
purity of the color. Color just 

18K yellow gold 
Tourmaline and 
diamond ring

W

Below: 
Carter Malouf, at his 
private showroom 
in Dallas, Texas.

stands out. 
 If I have the privilege of 
working with a client, and their 
personality and/or skin tone 
tell me that I should venture 
to mix color into a piece, I try 
to do so. I don’t always get 100 
participation. But when those 
who do incorporate color into 
their engagement or wedding 
suite, into a reworked piece, or 
into an accent piece, it is always 
complimented and I hear about 
it for years afterwards. When 
a client gets a compliment on 

their piece, it means 
we did our jobs well. 
 More of the world 
has opened its bor-
ders recently; more 
geologic formations 
have been discov-
ered, along with 
gemstones from 
the crystals of those 
deposits. Man’s 
thumbprint is on 
the enhancement 
of these treasures, 
through polishing 
and cutting, de-
signing, and then 
setting the stones 
in a special piece of 

jewelry. The artistry in these 
areas cannot be overempha-
sized. We know where all the 

“We direct a 
symphony and 

if we didn’t have 
color in the music, 

we wouldn’t 
have notes.”
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Gemstone Buyers !

See Us in Vegas 
!!

Low Price
High Quality
Huge Selection

ü
ü
ü

All Color Sapphires

Colorless (White) Sapphire

Ruby

Emerald

Rubelite

Rhodolite

Peridot

Morganite

Fancy Diamonds

Natural Blue Zircon

Aquamarine

Chrome

Opal

Topaz

FOR ALL SEMI PRECIOUS & PRECIOUS GEM STONES

JCK / AGTA GEM FAIR LAS VEGAS (JUNE 4 - 8 - 2017) 
AGTA PAVILION BOOTH # 133

62 West 47th Street - Suite 805A, New York NY10036 | Tel : (212) 395-9724, Fax : (212) 395-9726 | Email : sales@vivagems.com | Toll Free : (877) 729-8782
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“A Diamond may be forever, 
but color gets noticed more!”

Fun Facts:
Favorite thing to do outside of 
work: I have a passion for cre-
ative outlets, but my favorite 
would be cooking – especially 
for a group.

Five things on your desk you 
can’t live without: Picture of my 
beautiful wife, Jill; my phone; 
my ‘flight deck’ of computer 
screens (three!); my favorite pen 
and my favorite quote from 
Malcolm Forbes – “Men who 
never get carried away should be.”

Best concert you’ve ever been to:
Earth, Wind & Fire and Chi-
cago played together – the two 
best horn bands ever, playing 
each other’s songs together –
it was pretty amazing!

Favorite gemstone and why? 
Hard question! Red Spinel – 
I like stones that people aren’t 
sure about; it inspires people 
to ask questions which leads 
to conversations. It’s rare and 
beautiful.

Did you ever have trouble parting 
with a piece for a client?
Yes – an 18.0 ct. Asscher-cut 
red Spinel ring from the 1920s 
Art Deco period. It’s probably 
the most beautiful thing I’ve 
ever sold. But I still get to visit 
it on occasion!  

Diamond producing pipes are 
in the world, for the most part, 
and when a big Diamond is 
discovered, it’s exciting. But 
those of us who have Obsessive 
Color Disorder get just as excit-
ed about a world-class colored 
gemstone; our world has more 
of an ‘Indiana Jones’ feel to each 
stone’s journey from mine to 
market. 
 We must appreciate the 
unique craft of this industry 
that we are privileged to make 
our living in. We are all design-
ers, gemstone cutters, gemstone 
dealers, bench jewelers or 
retailers and we are all on the 
same side of adornment. And 
the most exciting thing of all, 
especially for those of us with 
Obsessive Color Disorder, is 
that the earth has yet to reveal 
all her treasures. 

 By Carter Malouf 

Left: Two rings 
from Carter’s 
collection – 
an 18.0 ct. Emerald 
and Diamond ring 
and a Lightning 
Ridge Opal and 
Diamond ring.
Below: An 18.0 
ct. Asscher-cut red 
Spinel ring from the 
1920’s Art Deco 
period, that Carter 
still gets to visit on 
occasion!
Bottom: 61.0 ct. 
heart-shaped blue 
Sapphire.
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 urquoise. Which do you suppose
 came first: the name of the color, or
 the name of the gemstone? If you
 guessed the name of the gemstone,
 you would be correct. The name
 “turquoise” is derived from the 
French words “pierre turquoise” or gemstone 
from Turkey, due to French dealers finding 
exceptionally fine quality turquoise in Turk-
ish gemstone markets dating back to the 17th 
century. Of course, since this fine turquoise was 
coming from Turkish markets, it was assumed 
that Turkey was the source. Only later was it re-
alized that this was fine Persian turquoise from 
the mines of what is now Iran, being transport-
ed to Turkey and sold to European buyers.
 Chemically, turquoise is a hydrated phosph 
ate of aluminum and copper. It is formed gen-
erally by ground water seeping into rock that 
is rich in phosphorous, aluminum and copper, 
and forms most often near copper deposits. The 
mineral-rich water fills voids in existing rocks 
and upon evaporation 
leaves behind the tur-
quoise formation com-
posed of combinations 
of these and other el-
ements that affect the 
final color. Most tur-
quoise mines are found 
in arid, desert localities 
such as the Southwest 
United States, Afghani-
stan, Australia and Chi-
na, in addition to the 

Middle East. 
 There are at least 
42 producing turquoise 
mines located through-
out the Southwestern 
United States including 
Arizona, New Mexico, 
Nevada and Colorado. 
These are in addition to 
the famous Persian turquoise mines in modern 
day Iran, the United Kingdom, and the histori-

cal mines of Egypt and Afghanistan.
 Turquoise forms in a variety of deep blue 
to green colors, with many hues and tones pos-
sible due to variable trace elements. The Carico 
Lake Mine in Nevada produces a deep green 
color turquoise that makes turquoise from that 
mine quite easy to identify. Other mines such 
as the Sleeping Beauty Mine and the Kingman 
Mine, both in Arizona, produce a beautiful 
light to medium dark blue turquoise that is in 
great demand. Other mines in Arizona carry 
such names as the Morenci Mine, White Water 
Mine and Naco Mine. Nevada mines include 
famous names such as Blue Gem Mine, Pilot 
Mountain Mine, Blue Boy Mine and the previ-
ously mentioned Carico Lake Mine.
 The history of turquoise being used for 
jewelry by Native Americans in the region is 
different than what is generally thought. Prior 

T to around 1880, the local Native American 
tribes are reported to have used turquoise to 
make beads, bracelets and other adornments, 
but did not use metals such as sterling silver 
in the process. It was the white man’s arrival 
in the late 1880’s that ushered in the use of 
sterling silver to produce what is often referred 
to as “American Indian Jewelry.” White traders 
recommended that the local Native Americans 
use silver to make the jewelry more wearable 
and more saleable to eastern U.S. markets. 
Verified Native American turquoise jewelry 
produced during this time is extremely rare and 
extremely valuable. However, due to the unique 
nature of the designs and creators, finding 
someone who can perform a proper appraisal 
on vintage Native American turquoise jewelry 
can be a serious challenge. 
 Today, artists from the Navajo Nation 
produce amazing jewelry items in the tradi-
tional “Squash Blossom” design, among others, 
using natural, locally produced turquoise and 

sterling silver. Navajo 
Nation designers are 
as famous for their 
turquoise and silver 
designs as any of their 
designer counterparts 
in New York, London 
or Paris. Names like 
Doris Smallcanyon and 
Tommy Jackson are to 
Native American tur-
quoise jewelry designs 
what Paloma Picasso 
and David Yurman are 
to New York or Paris 
jewelry boutique de-
signs.
 To find the early 
history of turquoise 
requires that we go 
back thousands of years, 
starting around 3000 

B.C. according to most accounts, and going 
back from there. The famous mines of Egypt 
that supplied the Egyptian pharaohs and Egyp-
tian royalty are located in the Sinai Peninsula at 
a location known as Serabit el-Khadim. Based 
on a specimen of Egyptian turquoise donated 
to the ISG Student Reference Collection by 
Alan Hodgkinson, this turquoise is slightly 
greenish blue in color that is quite unique 
among the collection. Egyptian turquoise has 
been discovered in Egyptian burial grounds and 
as jewelry on the mummified remains of Egyp-
tian royalty since the beginning of archeologi-
cal research of the region.
 To get to the earliest, and most famous 
turquoise, however, we must go back anoth-
er 1000 years to 4000 B.C and the turquoise 
mines of northeastern Persia, in what is now 
Iran. Fine quality Persian turquoise has been 
found in gravesites throughout the region 
dating back to that time. The mines are located 

Right: Doris Small 
canyon Squash Blossom 
Navajo Nation

 

THE 
STORY 

OF 
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in the area around modern day Neyshabur, Iran 
and have been producing what is believed by 
many to be the world’s finest quality turquoise 
since these early times. So, early, in fact, that 
Persian turquoise is considered by many to be 
one of the first true gemstones that was worked 
into jewelry items. To this day, top quality 
turquoise is compared in name to Persian tur-
quoise.

 It is interesting to note that even in ancient 
Persia there were gemologists at work, even 
though I am sure they did not worry about 
having certificates on their walls. According to 
an article from the gem and mineral reference 
website: www.mindat.org, authored by Hasan 
Abbasi, the Persians classified turquoise into 
three quality groups (and I will quote directly 
for accuracy):

Left top down: 
 Kingman Mine, 
Arizona; Reconstituted 
Turquoise Block 2; 
Sleeping Beauty Mine 
Stabilized; Old Egyptian 
from Alan Hodgkinson 
to ISG.

Right top down: 
Sleeping Beauty Mine 
Unstabilized; Carico 
Lake Mine Nevada; 
Cornwall UK Mine 
from Alan Hodgkinson 
to ISG; Naco Mine, 
Arizona.
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Top: Tommy Jackson 
Design Navajo Nation

“Angushtari: This is the first quality, 
suitable for the finest jewelry. These stones had 
the rich blue “Persian turquoise” color with 
little marking or matrix.
Barkhaneh: This is the second-quality turquoise, 
much like Angushtari but with more markings 
and matrix.
Arabi: These stones were considered third-rate 
due to a pale blue or green shade or unwanted 
speckles.” 
 What is perhaps most interesting about 
this ancient Persian grading scale is how closely 
modern day turquoise grading scales emulate 
the standards and levels of the ancient Persian 
grading scale. Turquoise of the finest quality is 
rich and even in color, with very little matrix 
in the stone. As the colors tend to fade or mix, 
and more matrix or host rock runs through the 
stone, the quality and value are lowered. When it 
comes to grading standards of turquoise quality 
and value, we find that what is new is very old.
 We cannot 
talk about tur-
quoise grading 
standards with-
out also talking 
about turquoise 
treatments. In 
its finest quality, 
turquoise is a 
very hard stone 
that will take 
a very bright 
polish. How-
ever, some 
very fine color 
turquoise has a 
chalky surface 
that tends to be 
soft and difficult 
to polish. For 
many years, 
this material 
was rejected 
as unusable 
as the mines 
could high-grade their production based on 
the demand for the gemstone. In today’s mar-
ket, however, turquoise mine owners need to 
maximize the volume of saleable material their 
mines produce, so this chalky-type turquoise is 
no longer thrown aside in the mine tailings.
 To make this material saleable it is treat-
ed by a method known as “stabilizing.” Quite 
literally, this treatment stabilizes the chalky 
surface of the turquoise using an applied resin, 
allowing it to take a higher polish and be more 
tenacious for everyday wear and tear. This has 
allowed great tonnage of previously unsaleable 
turquoise to become viable, thereby allowing 
more product to be available to the jewelry 
and gemstone industries. Each mine owner has 
their own “secret recipe” for the stabilization 
process, since the requirements to stabilize the 
turquoise will vary from mine location to 
mine location.

 It must be noted that stabilized turquoise 
is viable, acceptable and important to the 
gemstone markets. Without the stabilization 
process the amount of available turquoise in 
the markets would be far less, meaning tur-
quoise would be far more difficult to find and 
far more expensive when it was found. Proper 
disclosure that a turquoise gemstone has been 
stabilized is required at all levels. However, 
given the various unique aspects of the process 
itself, identifying stabilized turquoise is relative-
ly easy for an experienced gemologist.
 Beyond stabilization, there is one more 
turquoise material we should discuss simply to 
be aware of what is on the market. It is a simple 
economic fact that most commercial produc-
tion of turquoise is sent to Far Eastern cutting 
centers, due to the low labor cost of cutting 
gemstones there. The cutting process of tur-
quoise produces a lot of turquoise dust; natural, 
high quality turquoise dust. It was not difficult 

to see that a 
little bit of glue 
and a bucket of 
turquoise dust 
and one could 
create a block 
of what appears 
to be natu-
ral turquoise, 
reconstituted. 
The interesting 
thing about this 
material is that, 
since it is creat-
ed from natural 
turquoise dust 
and little bit 
of glue, it tests 
like natural 
turquoise in all 
but the most 
advanced testing 
procedures. The 
dealers of this 
reconstituted 

turquoise material sell blocks weighing up to 
several kilos for around US$100.00 per kilo. 
 When cut and set into jewelry, it is virtually 
impossible to separate this reconstituted tur-
quoise from natural turquoise, without advanced 
testing. This is the most important reason why 
I urge turquoise buyers to stay with an AGTA 
member dealer when it comes to turquoise.
 The story of turquoise is one of the 
longest and most fascinating of all gemstones. 
From ancient Persian kings to Egyptian pha-
raohs. From Turkish gem dealers to Native 
American designers. Turquoise has commanded 
the respect and admiration of gemstone lovers 
for centuries. To wear a piece of turquoise set 
jewelry is to wear a piece of romantic gem-
stone history. 
 In the end…isn’t that what gemstones are 
all about?  By Robert James FGA, GG, 
International School of Gemology
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